Advertising 101

How to Amplify Your Local
Reach & Maximize ROI on

Google, Microsoft, and
Facebook Ads
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OUR MISSION

Help small businesses
grow profitably by making
online marketing easier
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Today’s Speaker

Cathy Peterson
Director of Digital Advertising
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Today's

Agenda

e Strategize for Stronger ROI

Q8A
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/*4 Catching the customer's
attention has become more
difficult than ever before

* From Yankelovich study, 2007



This creates
more than 1.7
million
targeting
possibilities

5 ads and 8 influences
to research and up to 4

providers across the
stages in their path.
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Right Time, Right Place,

& 9,

is Key to Advertising
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Right Place... Lots of Channels to Choose From

Directory
Listings

Earned Media

Digital Marketing

Google My Engine

Business Content Marketing Online
Display Ads

Social Media e Online o .

Referral

Referrals
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Right Time ... Connecting Along the Buying Journey

P

Awareness

Interest
& Awareness

Social, Search, Display,

e Email, Video, and Text

Dlgltal Marketing

Television, Radio,

o Qutdoor, Word of
Offline

Mouth, Direct Mail,
and Print

Organic/SEO Search,
Pay-Per-Click,
Pay-Per-Leads

Maps, Directories,

Research

Research

Blogs, Articles,
Reviews, Social Media

Word of Mouth

@ surefire local.

Contributes to

Next Purchase .

Decision and .

Referrals.

@5 Purchase

Purchase

Website, Online
Booking, In-store
Purchase

In-store, Canvassing,
Sales Person, Phone
Call, Marketing
Materials

Experience

Experience

Social Media, Online
Reviews, Blog

Word of Mouth
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... Alighed with Consumer Needs

R ) Pet Sitter Chimney Sweep
Home Security Computer Repair .
) _ Flooring )
Kitchen Renovation HVAC Maintenance
Roof Replacement Auto Repair
Shower Conversion : Eye Doctor
. Home Cleanin
Moving CPAs 9
Outdoor Living Space Legal Help Siding Installation Restorations
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Digital vs. Traditional Advertising

N @

- |

s

]

o~
\ 4
=

DIGITAL TRADITIONAL

|~

(£,
v
@l@ y

(&) surefire local.



Key Benefits of Digital Advertising

Get more leads

Increase brand awareness

Very targeted and granular

Easily tracked and
adjustable

(&) surefire local.

Increase the number of people who contact your
company rather than the competition.

Help local people recognize your company,
understand the services you provide and have
positive associations.

Target people who are interested in your services,
in your area, and are actively searching during
your business hours.

You can keep track of what is working and what
isn't. Based on results, you can easily pivot to
target the right people, which results in
increased sales!



Digital Advertising Channels

Search Social

Google Search Facebook Ads Google Display

Network
Instagram YouTube

Microsoft Search _
LinkedIn
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Search Advertising is #1 for Right Place, Time and Message

NETWORK

&

Access to reach
searchers on the
Google and
Microsoft search
network.
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REACH TARGETING

£ ©

Millions of Shows ads only
searches happen when searchers
every day. 95% of are looking for
traffic goes to 1st your products or
page. services.

N\ Google Ads &%

o)

Cost-effective way
to reach your
target audience at
the right time -
when they are in
the buying cycle.

Microsoft| Advertising
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Google or Microsoft Search Ads? The Answer is Both!

Google Ads Microsoft Ads
Pay-Per-Click Yes Yes
Network Google.com & Search Partners Bing, AOL, Yahoo & Partners
Reach (Search Share) 70%+ 20%+
Audience Demographics More General Older, higher-income
Cost-Per-Click Average $20 Average $8
Competition Heavy Competition Less Competition

The best search advertising strategy is to use more people looking for service




Google Search Ads

e People searching for

roofing contractors

2 Al @ Maps <O Shopping

@ News & images

@ GOOGLE GUARANTEED | Rcofers nearby

American Home Contr...
4.9 dek ok dok - See reviews
Serves Tysons

Open now

Schaefer Burdett Exter...
5.0 %k ke ek - See reviews
Serves Tysons

Open now

(.
0

+ More Settings  Tools

Sponsored

Lyons Contracting
48 #ekk ik - See reviews
Serves Tysons

Open 24 hr

Local

products o i e MO

e Web traffic & lead
generation

e Service Ads

50 Year Warranty | Save 20% on Roofing | Transform Your Home
wvaw.longroofing.com/Roofing ~ (g44) 248-5664

Long Roofing® Offers High Quality Roofing Services & Products. Get a Quote!

@ 10236 Southard Dr, Beltsville, MD - Open today - 8:00 AM - 8:00 PM ~

Fairfax Roofing Contractors | Professional Licensed Roofers Oog I e

ED wwaw.sjroof.com/ ~
CertzinTeed Certified As A MasterSaingler in Farifax. Call For Free Estimate. Licensed & insured S

Service Warranties. Professional Craftsmen.
@ 603 Carlisle Dr. Herndon, VA - Open today - 9:00 AM — 7:00 PM ~

e Google Search Network
& Partners and Local
Service Ads

(o]

FSR Roofing -]
Contractors inc.

Westwoad Country Club @ ) Pt
Home Exteriors, 7%
Energy Consultants Inc: &
-« 5
- F @
® Map cata £2019
Rating~ Hours ~
FSR Roofing Contractors Inc.
50 kk Kk Kk (5) R ® *®
wessme  omecTions

Home Exteriors Energy Consultants Inc ©
37 kkky oofi r o

3)-R
( wessme omecTions

More businesses

25 Best Roofers - Vienna VA | HomeAdvisor Roofing Contractors
https://www.homeadvisor.com » Pro Ratings & Reviews » Virginia » Vienna ~
Hire the Best Roofing Contractors in Vienna, VA on A . We Have 4502

GO (o gle Reviews of Top Vienna Roofing Contractors. Adelphia Exteriors

Partner

surefire local.
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Social Advertising To Reach Right Audience Your Message

e Reach specific audiences
e |everage avariety of ad formats
e Nurture leads and sales

e Tap into new audiences




Facebook Ads Offers Cost-Effective Reach and Amazing Targeting

& 77
al $
2 Eﬂ % \

80% of Americans Amazing degree Great for Advertising costs
use Facebook, of granularity showcasing your are also lower on
many using it when it comes to work and brand average than other
several times a targeting options. with lead, video, forms of

day. and image ads. pay-per-click ads.

o facebook
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Which is Better For You: Search or Facebook? Again... both!

Paid Search Paid Social
(Google & Microsoft) (Facebook)
Pay-Per-Click Yes Yes
Audience Size 5+ billion daily searches 2+ billion active users
Targeting Keywords, content, locations, Advanced targeting options
device, audience, demographic including interests, audiences,
behaviors, and demographics
Best For Immediate sales & leads for Awareness, audience building &

products/services with remarketing
high-purchase intent

For sales, leads, consultations, or anything of that nature, )



Display Advertising

e Peopleintarget
audience

e Awareness &
Remarketing

e Target by interest or
audience
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Thousands

of sites

Extensive network that reaches
90% of North American online
audience

Better ad

placement

Optimization technology puts
your ads on the most effective
sites

Many targeting options,
including geographic,
behavioral, and Facebook

Cost

effective
solution

Brand awareness that's more
cost-effective than traditional
methods

N\ Google Ads (B3 YouTube



Blueprint to Digital
Advertising Success

e Exterior home remodeling
company with multiple
locations spread across West
and Southwest US.

e Strategy includes search,
social, display and video
channels.

e These campaigns work
together to create awareness,
build audiences and generate
leads in a cost-efficient and
effective way.
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=
2X

More leads within CPL
benchmarks

+049%

Improvement in
conversion rate

=3
P2

Average cost per click
with CPLs within
benchmarks

+IM

Reach and growing,
while generating
conversions




Part 3

e Strategize for Stronger ROI
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Marketing Challenges Facing Small Businesses

. 60%
67 A) Organic Traffic Requires
Limited Marketing Effort & Patience
Budget

34%

Expanding to More
Not Having the Time & Skill to Marketing Channels

Learn Digital Marketing
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Strategize and Plan Your Paid Advertising Campaigns

‘ o Set Goals ‘ a Targeting Messaging

Tracking ‘ aOptimizing e Expand
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Setting Goals to Develop Strategy & Planning

Generate Drive offline Increase Re-engage
leads sales awareness

<)
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Understand and Target Your Ideal Audience

Your Ideal Customer Use Targeting Capabilities to Find New Customers

Age: 30-65

Income: Mid-Upper
Eduction: College & above
Location: Washington D.C.
metro area

Needs:
. . . Audience &
Motivations: 4 s
Responsibilities:

Technology:

Goals:

Interests:
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Effective Messaging for Ads and Landing Pages

The right person — at the right time, in the right place — but with the wrong message,
missed opportunity,

Ad Examples Landing Page Example

St. Paul Hargwood Floors | Find The Perfect Fioonng | Floor Coverings International

simp-fioor-coverings-int.ip. gopromio.comy/flooring/s 39(!6“51 Call Us Today!
No Ma a You Are Looking For, We Have Floors Thatl F Your Lifestyle And Budge! Get $200 GIf Your Next Floaring .QQ FLOOR COVERINGS %, (651) 371-8569
Project With Us! Scheaule A Free Consuitation Today % lunddonal

@ Surefire Local

Choosing the right flooring s a big decision. Call
us today. We're here to help make your decision
easier

CONTACT

Professional Get $2°0 Off Your Next ‘ g Floor Coverings International®

Flooring Experts

Flooring Project With Us!
Schedule A Free
" Consultation Today.

SLMP-FLOOR COVERINGSINTLP... _ ;
Flooring Options In Your Area | LEARN MORE |
Get $200 Off Your Next Flooring =

Are You Ready For New
Floors In Your Home?

Learn more about local promations in your area!

o Like () comment /> Share
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Understand and Leverage Tracking and Reporting

Micro
conversion

v

v

Macro
conversion

. Newsletter Brochure
Pages visited -
sign-ups downloads
Leads a B
Phone calls Form submissions

Qualified
leads

Marketing / Sales
qualified leads

Buyers n

Closed deal




Optimize Performance Based on Results and Insights

Operating

Demographics system

Roofing and More, Inc. - Inactive

ADVERTISING
. Search
0ct,01,20-0ct, 31,20 / Comparisons | v CPL
@ N network Weekd ay Browser
Home KEY PERFORMANCE METRICS pa rtner
- el
Lence B View: Daily | Monthly 277 57’ 467.48
’ 10 $68.51
content Conversion Device
= path Time Device type
|
fr
e e Clicks -+ Total Leads
& KEV PERTORMANCE METRICSERER CAMPAION Conversion Audience
i » s e Aperc  comarms  hscds  Touitwd  comenka  n edaspand rate / value . segment
T : : — Location

Application Ad creative

Language
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Expand Your Reach and Channels to Scale

Display Ads

%

Layer in display ads for
brand awareness and

Social Ads remarketing as your
audience grows,

")
&
8.9
O

Expand to Facebook for leads,
audience building and
awareness.

Search Ads

Consider video

ads to increase
awareness and aid in
lead generation.

Start with search on both
Google and Microsoft Ads to
capture demand.
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Video Ads
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surefire loca

™

See how the Surefire Local
Marketing Platform makes
online marketing easy for your
small business

SEO | Social Media | Google My Business |
Reviews | Online Advertising | and more!

Yes, let's chat!

I'm already a customer



THANK YOU!

' http:// % SurefireLocal.com

X

marketing@surefirelocal.com

(703) 884-8442
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