
Barry’s is synonymous with strength. Often touted as one of the 
toughest and most effective workouts on the market, fitness 
enthusiasts flock to the boutique brand’s high-intensity interval 
training studios around the globe. As trendsetters in the fitness 
industry, Barry’s first partnered with Calm in an external 
campaign for their clients, offering Calm access to build inner 
strength and raise awareness for mental well-being. Calm’s 
effectiveness and positive impact were clear—as was the idea to 
deepen the partnership by offering Calm as a benefit for all 
Barry’s team members.

Partner Case Study

The Challenge

The strong outcomes from the client-facing Calm campaign had 
already inspired Barry’s to expand the offering to their entire 
team. “Due to the COVID-19 pandemic, we pushed up the launch 
to March 2020 to provide our community with tools to cope and 
help process what was going on in the world,” recalls Ann 
Lippman, Barry’s Senior Vice President of People and Culture. 

As stress, anxiety, and uncertainty become permeated into the 
personal and professional lives of the workforce, employers 
around the world have sought out accessible platforms and 
resources for their workforce to cope and increase resilience. 
“We have offered an Employee Assistance Program (EAP) to our 
team members, however, the adoption was not as widespread as 
we had hoped,” explains Lippman. 
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*Engagement is defined as having started at least one Calm session.



The need for engaging, best-in-class mental 
well-being resources has never been more 
apparent—and Barry’s saw the potential in Calm. 
“Implementing Calm was a seamless process. It has 
made an impact because it’s an actionable tool that 
our team members can use in their daily lives. 
We’ve given them access to learn mindfulness and 
meditation (not just talk about it),” says Lippman.

With a global workforce, usability was another 
‘need to have’ on Lippman’s list—she cites the ease 
of delivering access to teams as her favorite part of 
the partnership. Calm’s extensive content library 
caters to users across 190 countries, in six different 
languages. “Our team members have loved using 
the resource. We’ve received a lot of feedback from 
our remote ‘FitFam’ about how much they love 
having the experience as a benefit. We open our 
weekly Leadership Team meeting with a meditation 
from Calm to ensure we are ready to tackle new 
projects and challenges.” 

Supporting their community, both physically and mentally, is Barry’s aim—and with Calm, they feel equipped 
to succeed. “Mental health and well-being are critical to bringing our best selves to work,” explains Lippman. 
“Now more than ever, it’s important that our team members feel supported and able to be fully present and 
engaged with our clients and with one another. “ 

Build a happier, healthier, more resilient workforce with 
Calm for Business. Learn more at calm.com/business.
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