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Waterside is a 63-acre hybrid community and lifestyle center featuring onsite office, hotel,
multifamily and retail on the scenic Trinity River in Fort Worth, Texas. The retail portion
features premier retailers, restaurants and free public amenities. Anchored by Whole Foods
Market and REI, Waterside has an unparalleled 1.8 miles of frontage along the river and trails.
The area’s natural amenities focused with the Conscious Place initiative results in a signature
public space, “The Grove,” which draws hundreds of people at a time. Other elements include
a community promotion shed, repurposed public art by Bob “Daddy-0" Wade, outdoor games,

and community pavilion.
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FORT WORTH

DEMOGRAPHIC OVERVIEW a2

3 MILE

103,357 Population (2024)

$127,076 Average Household Income
22,752 Income $75K+

16,756 Income $100K+

48.35% Bachelor's Degree+ %

5 MILE

275,551 Population (2024])

$115,526 Average Household Income
53,020 Income $75K+

38,844 Income $100K+

40.24% Bachelor's Degree+ %

TRADE AREA

429,187 Population (2024])

$115,634 Average Household Income
84,232 Income $75K+

61,089 Income $100K+

38.91% Bachelor’'s Degree+ %



APPROXIMATE  DISTANCE
& TIME FROM WATERSIDE
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River Park
Overton Woods
Ridglea Hills

Mont Del Estates
Edwards Ranch
Tanglewood
Ridglea CC Estates
Meadows West
Colonial/TCU

10 Ridglea North
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11 Ridgmar

12 Arlington Heights
13 Bellaire

14 Westover Hills

15 Overton South

16 Mira Vista

17 Rivercrest

18 Park Hill

19 Mistletoe Heights
20 Berkeley Place
21 Fairmount

22 Paschal

23 Ryan Place

24 Pecan Valley

0.5 mi, 1 min
0.8 mi, 2 min
0.9 mi, 3 min
1.0 mi, 2 min
1.5 mi, 4 min
1.7 mi, 4 min
1.8 mi, 5 min
1.9 mi, 4 min
2.3 mi, 6 min
2.4 mi, 6 min
3.0 mi, 7 min
3.1 mi, 5 min
3.2 mi, 11 min
3.3 mi, 7 min
3.4 mi, 7 min
3.6 mi, 5 min
3.8 mi, 9 min
4.7 mi, 7 min
4.9 mi, 6 min
5.8 mi, 11 min
6.1 mi, 13 min
6.7 mi, 13 min
7.0 mi, 15 min

7.7 mi, 13 min
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FORT WORTH FAST FACTS

e 2020 to 2024 Growth Rate of Fort Worth: 5.16%; Dallas: 2.07% (AGS Data, 2024)
e 2024 Population: 967,612 (a6s Data, 2024)

e Daytime Population: 793,617 (AGs Data, 2024)

e Population Growth Rate from 2010-2024: 25.55% (AGS Data, 2024)

e #3 Best Large City to Buy a Home (wallethub, 2022)

e Top 10 Large Cities to Start a Business (wallethub, 2023)

TOURISM

¢ 10.8 million visitors annually (Fort Worth Convention & Visitors Bureau, 2023)
* Total economic impact north of $3 billion for the first time ever (Fort Worth Convention & Visitors Bureau, 2023)




U.S. CITIES RANKED
BY -POPULATION- (2024)

11 Jacksonville, FL 987,512

12 San Jose, California 974,929

@ Fort Worth, Texas 967,612

14 Charlotte, North Carolina 918,190

-

15 Columbus, Ohio 914,737

16 Indianapolis, Indiana 884,307

17 San Francisco, California 811,077
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, running and cycling

Numerous cyclist-focused organizations,
including the Fort Worth Bike Sharing
program, which has 350 bikes available for
checkout from 46 stations across the city,
represent a growing bicycle culture in Fort
Worth.




MIXED-USE

The 63-acre project has 200,000 square feet of retail and dining with an expansive central greenspace,
800 multifamily residential units, 20 townhomes, Class A office, and a 119-key Marriott Residence Inn.




OFFICE

Pacheco Koch, a full-service civil engineering and
landscape architecture firm, occupies the entirety
of Waterside's recently completed 26,000 SF Class
A office building. The new building is located on
the southern end of Waterside's 4-acre tract along
Bryant Irvin.

HOTEL

Marriott Residence Inn opened a 119-key hotel in
April of 2021 with easy access to Waterside's shops,
restaurants and community spaces.
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THE RETREAT

AT WATERSIDE

The Retreat offers 20 two and three story townhomes, ranging from 2,617 to 2,821 square feet in
size. Some of the homes will accommodate elevators and roof top decks in a truly one-of-a-kind

river-front setting. Courtyards and direct access to the trails make this the perfect location for those
who desire the active lifestyle in a low maintenance and convenient setting.
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TENANT MARKETING

We work directly with our tenants to amplify their brand
strategy and marketing programs.

DIGITAL & SOCIAL
e Inclusion on property website and directories.
e Regular social media posts on property social media
channels with paid support when applicable.
e Opportunity to include info (offers, events, promotions) in
monthly e-newsletter.

PUBLIC RELATIONS
e Press releases coordinated with tenants, released in
conjunction with paid social posts.
e Extensive relationships with local media and influencers
with the ability to offer turnkey services.

ADVERTISING & EVENTS
e General campaigns for center brand awareness across
digital, social, print and sponsorships.
e Occasional co-op advertising opportunities.
e Inclusion in property events as applicable.
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F45 Training workouts are designed to unify the
muscle groups of the body to help you move and
feel stronger in all aspects of your life. The F stand
for functional training, a mix of circuit and HIIT style
workouts geared towards movement.

No matter your age or level of fitness, there's a
Pilates class that will work for you. Club Pilates
Instructors perform hundreds of hours of training
to meet teacher standards so they can provide the
highest quality Pilates workouts.
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ADDITIONAL TENANTS

An additional tenant mix focused primarily on retail services rounds out Waterside’'s robust list
of shopper offerings.




RETAIL LEASING

Daniel Goldware, SVP - Leasing | Trademark Property
dgoldware(dtrademarkproperty.com

Taylor Cluff | DuWest Realty
972.741.6074
tcluff@duwestrealty.com

OFFICE LEASING & LAND SALES

Kirk Kelly | Transwestern
817.877.4433

Trademark Property Company
1701 River Run | Fort Worth, TX 76107

trademarkproperty.com
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