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Genny Smith - Who Am I?

Hi, I'm Genny Smith and for more than
twenty years, I have each been working in
the fields of Business and Economic
Development, Business Coaching, Marketing,
Communications and Social Media. I am a
connector, relationship builder and strategic
marketing professional.

I coach start-ups, entrepreneurs, and small
to medium enterprises to help them reach
their goals and to build their successful
business.
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Advertising

What IS advertising?

. messages that persuade and motivate

someone to take action.

vahoo/




1925: Advertisers start to appeal to emotions, focusing on what pleasure

GOOd adve rtiSi ng customers would receive from their product or service. This old Ford ad
exemplifies this perfectly.

is designed to be
extremely influential,
memorable, and,
at times, risqué.

1904: The Campbell's Kids are created, piloting the change in advertisement
focus from a single ad to an entire campaign.
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Advertising

In 2005, YouTube and Facebook launch.

In 2008: Brands start to realize the importance of having an
online presence for their potential customers. Procter and
Gamble pilot the concept of the content hub with BeingGirl.com.

P&G launches BeingGirl.com — @
full-fledgead for teen
girls




Banner ads

. typically the horizontal
boxes on top of a web
page, whereas

Display ads
. smaller in nature and
shown on the right side

These have traditionally
been the most common
form of advertising on
websites.
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https://blog.hubspot.com/marketing/banner-ads-results-ebook

Advertising Soars

In 2020 - Advertising soars on digital
platforms including social media,
podcasts, pay per click (PPC) and more.

CT

Listen on .
@ Apple Podcasts TikTok




2021 Trending Social Media Advertising

Organic Social Media Relationship
Funnel

e Your social media must invest in your
relationships with employees,
customers and influencers, to ensure
your key brand messages are backed
up by the voice your customers value
the most

e Who do your customers trust the most?
With rising concerns over privacy and
fake-news, forming a trust relationship
with your customers in 2021 is going to
be harder than ever




2021 Trending Social Media Advertising

People-first Social Media

e Social Media algorithms favour people. Crafting a

7-120ct: N
an with some burpees!! Happy

people-first social media strategy that is driven Sinpesny GResboonen RechokCad SFRACOpanY #iTam
by the voice of your employees, customers and
influencers will be key in 2021




2021 Trending Social Media Advertising

Social Media Diversification

e 2020 saw a huge shake up of social platforms,
especially with platforms like TikTok reaching almost
76 million downloads in March 2020

e TikTok’s like Mortgages by Sarah Collins showcases
her area and her business ol

e Instagram’s roll out of its Reels offered mfluencers I
brand s and fans alike IHugthmesforleTok Bt P —
the opportunity to o o Al e e e m 3033 lors) IO
create short 15 second
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https://www.instagram.com/p/CMkO3_vgM9Y/?utm_source=ig_web_copy_link

2021 Trending Social Media Advertising

Live Social Media

e Using live streaming to fill the physical void has become the new
normal for so many consumers

e Go live on Facebook to broadcast a conversation, performance,
Q&A or virtual event

5 Ideas for Live Content

Office hours / Q&A sessions
Launches and announcements
Take people behind-the-scenes
Interviews, collaborations and
takeovers

e Experimental content

| your show s0 much! You
are an inspiration

Tanay Jaipuna
TRIVIA TIMEW

Stencd Quaries
Yes! IVl win for sure I'm the
biggest TCA fan!

ene Chen
Ohhh tough one




2021 Trending Social Media Advertising

Social Media for Good

e In 2021, consumers will be looking for more
meaningful content that they can share to
educate others, drawing greater engagement
for you and your business

I

e hellobe - Following
-

Hello BC’s #ExploreBCLater

Destination BC &
@HelloBC

Did you know that BC is home to close to 25% of the
world’s temperate rainforest? Here's a glimpse to help
you experience it from home. Video by @tbhains
#exploreBClater #stayhome #stayathome
#stayhomesavelives #plankthespread #stopthespread

v




2021 Trending Social Media Advertising

Social Commerce

87% of e-commerce
shoppers believe social
media helps them make
a shopping decision and
with half the world’s
population on social
media, social commerce
is the next logical step
for online shopping

kisseslifeology ~ Message 2. e

4,606 posts 2,588 followers 1,713 following

Kisseslifeology
We sy’ e (\| th S

Women's Clothing Store
FASHION HOUSE | LIFESTYLE SHOP est. 2000

¥¢ Celebrating 20yrs in business.
T-W 9:30-5:30

T-F 9:30-6

SAT 10-4
www.kisseslifeologyshop.com

«D Spring 21 7w

NINO $78

#cozyknits
kisseslifeologyshop.com




What Social Media Platforms Should You Advertise On?

As of today, there are over 4 billion people using the internet. This number is up

300% from 2005. Point being, internet usage is skyrocketing, and it's not stopping.

If you're not advertising online, you're behind the curve. Not only does the internet

offer you direct access to more than half the global population — including more

than half of your target audience — but it also provides so many different channels

on which to advertise.

Advertisers now have the flexibility to reach their target audiences on multiple
fronts, in multiple ways, for multiple budgets. There are also a number of tools

(many of which are free) that can help you execute your advertising strategy.



https://www.statista.com/statistics/273018/number-of-internet-users-worldwide/
https://academy.hubspot.com/courses/digital-advertising-training?utm_source=marketing_blog&utm_medium=blog&utm_campaign=ads_training
https://www.hubspot.com/products/marketing/ads?hubs_post=blog.hubspot.com/marketing/advertising&hubs_post-cta=help%20you%20execute%20your%20advertising%20strategy

Paid Search Advertising

Here’s an example on Google -

The top listings are advertisements. Organic
search results, those that came up as a result
of SEO, were below the map snippet.

Whether Google, Yahoo, or Bing, all search
engines have their own paid advertising. This
is referred to as pay-per-click, or PPC, and
involves bidding on keywords and placing ads
at the top or sides of search results.

moving companies near me X  Q

n Al @ Maps ¢ Shopping g News g Images More  Settings

About 1,030,000,000 results (0.75 seconds)

Ad - hitp://www.moveit.ca/ - +1 838-793-6085
Long Distance Movers
Save Up to 70% on Canadian Movers. Fast & Hassle Free Quotes Now.

Residental Movers International Movers
local or long distance We ship residential
we find the right moving company items worldwide.

Self Moves Auto Movers
Popular for the budget conscious ask for a "door to door” quote
and willing and able. or a "terminal to terméinal” quote.

Ad - hitps:/iwww.graebel.com/ - +1 BDD-723-6683

Relocation Management Services | Rated Best Relocation...
Graebel Provides International Relocation Services and Global Mobility

Solutions. We...
t X‘

Q casinera Marieg

Goderich
Rating ~ Hours ~

Mg el G212 Googe

Gardiner's Moving

«+ (1) - Transporiation service ¢
5+ years in business - Goderich, ON - (519) 524-2421
Closed ' Opens 8 a.m. Mon.

Directions

¢+ (11) - Mover
3+ years in business - Grand Bend, ON - (519) 615-6293
Open : Closes 8 p.m.

An J deliveries and movers

27 k%4 (7) - Mover
Dashwood, ON - (226) 215-0818
Open  Closes 4 p.m.



https://blog.hubspot.com/marketing/ppc

Social Media Platform Advertising

Social Media platforms know how valuable their content is, and that’s why they
offer the option to sponsor or boost posts.

Social Media ads put your message in front of your target audience and
encourage them to engage, click-through and buy.

Platforms like Faceook, Instagram, LinkedIn and Twitter each have their own
version of ads like these.



Advertising on Facebook

Facebook ‘Sponsored’ Ads are quite common
and often can fill up your timeline.
NOBULL @
Sponsored - @
Training gear for putting in the work. Day after day. # AMNOBULL

Be ObJeCtlve When Sponsor|ng an ad_ #JustTheHorns

You want to ensure your ads are relevant,
speak to your audience and the demographic
in which you are looking to target.

WHAT 1. Audience 4. Ad Objective
DETERMINES

2. Ad Budget 5. Ad Placement Halter Sports Bra Shop Now High-Neck Tank
NOBULL NOBULL

FACEBOOK AD
COSTS?

3. Ad Bid 6. Ad Quality o Like (O Comment




o Instagram
Advertising on Instagram

dofastingapp
Sponsored

Within the App INTERMITTENT FASTING
ACCORDING TO CHRONOTYPE

DF

The easiest way to run ads is by promoting posts you've shared on
Instagram. Just select the post you want to promote, and then track
how many people are seeing and interacting with your promoted
post by tapping.

This will:

e Reach people who matter most to you

e Target people based in specific locations

e Narrow your audience based on information like age, gender,
languages

e Reach people based on interests like apps they use, ads they

C”Ck and accounts they fO”OW dofastingapp Easy to follow a 28-day

Deﬁne your audience intermittent fasting plan in 60 seconds ()

Custom Audiences for future posts Click Learn More to start '}

He!p you reach your business goals A Q8 ©&

Build awareness '

TAKE TEST |

Learn More >




Advertising on LinkedIN

Generate leads,
drive website traffic, and
build brand and personal awareness

Marketing on LinkedIn helps you
engage a community of professionals
to drive actions that are relevant to
your business.

Intuit QuickBooks
Promoted

Want to build in more free time? Automatically categorize expenses with

QuickBooks to save over 30 hours a month.

ke the heavy lifting
out of sorting
usiness expenses.

Auto-sort to save time

© 26 - 2 comments

(5 Like @Comment (> Share 1Send

( Learn more




Advertising on Twitter

Cadbury Canada & @CadburyCanada

We took two classics - Cadbury Dairy Milk and Oreo - and gave them a
remix. #Cadbury #O0reo #CadburyRemix

Business can advertise on Twitter
using paid ads, promoted tweets, or
co-marketing efforts such as working
with influencers.

With an attractive visual, who
wouldn’t want to try this Cadbury | il
Dairy Milk Oreo chocolate! Right in '
time for Easter. Try Cadbury Dairy Milk Oreo.

& amazon.ca

QO 1 n

Promoted







The content that works best on Facebook:

e The more interesting, engaging or even polarizing your
content is, the more likely it is to go viral on Facebook

e Lean heavily on short videos, interesting content and
information

e Eye-catching images

e Attention-grabbing headlines

For Facebook Pages and Groups,

e Interactive content

e Conversation-starters are the way to go.
e Consider live streams and polls

Advertise on Facebook

Casual Corners
March15at 6:30PM .
Please SHARE!

We are gearing up for Spring/ Summer '21 and are looking for
people to join our team!

If you are:... See More




Advertising on Instagram

The content that works best on Instagram: , casualcorners [ HEEEENN I -

4,251 posts 6,923 followers 4,364 foliowing

- Beautiful photography,

JECEOOOEE @DEEE & PEE@IE® DDOEEOEIE

« Stunning visuals, seeoomn
+ Unique designs, =
- Selfie-style video that speaks directly to your b
a u d i e n Ce Followed by southampton_on, saysosas, supboutique +5 more
- Cohesive themes will help you stand out on Instagram. Q f.) = nsg (TN
BOSS \_ K o , OFCe Y
You Should Prioritize Instagram if : 7

* Your target audience is under the age of 40,
* You run a lifestyle business :

. . THE FRIDAYEST
« Social commerce or e-commerce platform THS FRIDAY THAT
- Photography business. FYER FRIDAYED.

MAY TODAY BE




Advertising on Twitter

Bill Walker, MPP &

10.8K Tweets

The content that works best on Twitter:

- Communicate breaking news,

- Digest bite-sized content,

- Communicate directly with your users in real-time.

* Videos and images tend to stand out best, but

- A well-timed written tweet still works wonders if you're el
hopping on trending topics and are particularly witty. (ﬂ)

Bill Walker, MPP &

You should prioritize Twitter if: SRR -

- Your audience skews toward the demographic of mature e e e e e
males between the ages of 30 and 60. 855 Following 6,405 Followers

* Experiment with a combination of content types ranging
from educational videos to gripping visuals and discussion

- 0_q B T
threads that offer advice & opinions. il |
Bill Walker, MPP & @billwalkermpp - Jul 30 oo0
Physical distancing, frequent hand washing & wearing a non-medical face
covering continue to be crucial in Ontario’s fight against this virus. It's also

never been more important to get tested for #COVID19 & take everyday
actions to reduce exposure & protect people’s health.

Tweets Tweets & replies




Advertising on YouTube

The content that works best on YouTube:
V - Video only!
L Z * - Long-form and short-form video content can work
o Very well on this platform.
' W - Viewers tune in for a combination of education and
entertainment
; - Popular YouTube trends like unboxing videos
- Partnering with YouTube influencers who are excited

about your mission could help you test the waters
before you dive in.

You Should Prioritize YouTube if:

* Your audience is below the age of 50 and consumes video content as a means of
either education or entertainment.

- Or you need a platform to host your videos to embed, link or connect your other
social media platforms.



http://www.youtube.com/watch?v=koPmuEyP3a0

Advertising on TikTok

The content that works best on TikTok:

Entertaining, interesting, comedic and sometimes nonsensical short-form
video content, usually set to the tune of popular songs.

Think fun, engaging, catchy music-video style content.

You Should Prioritize TikTok if:

You want to reach (and entertain) a young audience with fun video-based
content that doesn’t often have a direct connection to your products or
services.



Advertising on Pinterest

i

The content that works best on Pinterest:

o Vertically-formated images do best on this platform, due largely to the browsing
experience users are presented with.

e Polished imagery with clear copy that conveys what the Pinner will see if they click
through performs best.

e Numbers, lists, and quotes should be a big part of your strategy here.
e Don't forget to consider keywords and search terms in your imagery.

You Should Prioritize Pinterest if :
e Your audience consists predominantly of adult women,
e Your business is related to lifestyle, fashion, decorating, or DIY.



@
1IN Advertising on LinkedIN

The content that works best on LinkedIn:

e Business-oriented, professional content to connect you, your business and/
products with existing and new networks.

o Articles

e Informative Posts

e Reposting someone else's content

You Should Prioritize LinkedIn:

e If you are looking to grow your professional networks both personally and
professionally.

e Want to appear to be an authority on a particular topic

e Looking to attract job seekers or employment/contracts.



Average Cost of Social Media Advertising by
Average Cost of Social Platform

Media Advertising by

Average CPC Minimum Daily Ad Spend
P I d tfo m $1.86 $5 per day for clicks
$1 per day for impressions
.. . Instagram $5 per day for clicks
The cost of advertisi ng on Social $1 per day for impressions

Media should be set by your social
media strategy and business plan.

Twitter No minimum

Pinterest $0.10 for clicks
$2 for impressions

Knowing your budget and objectives No minimum
before advertising will be key to $10 per day
evaluating your advertising success. $5 per day

(Source: Data is available from WebFX & Moz)




Social Media Advertising

Social Media Advertising

You can make a small
social media advertising
budget stretch a long way
if you go about it the right
way. By being picky about
where and how you spend,
and by being resourceful
with what you already

. ! /
have, you can accomplish ~S—
more than you ever N

I ."N-m-l i "
your social ads. = s

thought you could with \E.”.itﬂ'f"""’)




Questions?

genny@gennysmith.com



mailto:genny@gennysmith.com

Genny Smith
BUS'NESS@BRUBE GS Business Coaching
genny@gennysmith.com
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