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» Social Media 2020 overview
e Platforms

» Facebook

* Snapchat (‘r @ @
* Instagram oo ‘ .

* Twitter

* YouTube

» TikTok

* Pinterest

* LinkedIn
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We're Sarah Saso and Genny Smith and for more
than twenty years, we have each been working in
the fields of Business Development, Corporate
Branding, Marketing Communications and Social
Impact. We are connectors, relationship builders
and strategic brand marketers.

We coach start-ups, entrepreneurs, women-owned

Sarah Saso Genny Smith

sarah@saysmithcoaching.com genny@saysmithcoaching.com businesses, nonprofits and small to medium
enterprises to help them get their word out to build

At SaySmith we work with you to get Ceith : .

NCURWORDIGUT .. g“; L il a successful business. N S’fqgnutﬁ .

* Build relationships

* Build your brand

* Drive Traffic to your
website

* Establish expertise
* Make sales
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Marketer’s primary goals for social media

Increase Brand Awareness - 69% = e
Increase Web Traffic - 52% A
Grow their Brand Audience - 46% I
Promote Content-44% ... &
Increase Community Engagement - 43% " 2020

Drive Sales - 40% o 0~
Connect with their Audience - 30% ®
Provide Customer Service & Support - 28%
Track & Understand Competitors - 27%

O © N Uk =

The most frequently
shopped networks among
Canadians include:

1. Facebook (29%)
2. Snapchat (26%)
3. Instagram (25%)
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The most commonly-purchased
items include:

1.Fashion items (54%)
2.Electronics (26%)
3.Toys & games (21%)
4.Home décor (20%)
5.Event tickets (19%)

¢ 3.6 Billion social media users
worldwide in 2020

* A 25.9% increase since 2017

* For marketers this represents
a huge opportunity
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* According to a Hubspot Report
71% of consumers are more likely
to make purchases based on social
media referrals.

* 74% of consumers rely on social
media to make buying decisions

» Facebook
* Instagram
* Twitter

* Pinterest
* Youtube

» Tik Tok

* Snapchat
* LinkedIn

The answer should depend on your audience!
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30%

26.1%

Share of users
e
R

65+

© Statista 2020

,’f Coffin Ridge Boutique Winery

[ J

© A boutique winery by design, Coffin Ridge TGRS 1R U116 A Ve

produces high quality, small batch wine rg 7! F} - e
¢ v

made primarily from grapes grown from
hand planted, hand picked Grey County
grapes.

© Overlooking the erystal biue water of
Georgian Bay, in the shadow of the
Niagara Escarpment sits Grey County's
first winery, Coffin Ridge. A boutique ...
See More

- iAzZ peaple like this including 3 of your

iends
* Facebook is the most commonly used Social Media Lo
platform on the planet © 6607 prope checked nhre

@ http/wwwcoffinridge.ca/

* Users can share direct messages (DM’s), links, pages, . .. ...
images and videos with their FB friends © sevesse

© rrice Range - 55

* You can join groups, pages, follow famous people i
and brands O ms Bus  Comat B -

 Brands can promote their products using targeted
paid ads

» Target age 30+

* You should use FB if you want an easy way to create
an online community around a topic or business

Ryan Reynolds ©
@\anonyReynolds - b Figure m
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* As of January 2020, Snapchat had approximately
8.15 million users in Canada.

* Snapchat use in Canada is almost entirely
Millennials

* Women accounted for 54.5% of Snapchat users in
Canada, while male user made up 45.2% of the
platform's Canadian audiences

* This platform is following in the footsteps of
Instagram and TikTok with an official music
library to enhance content

* One of the principal features of Snapchat is your
‘story” with pictures and messages available for 24
hours before they become inaccessible to their
recipients

* Service based industry providers use Snapchat as a
medium to provide fun, quick content

* Video/Photo-driven storytelling. Selfie style short
videos with interactive, creative filters

* Use Snapchat if you want to reach a young :
audience and can create bite sized video content sue
engaging content Star Burst
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* 3.8% of Instagram users in Canada
were aged between 13 and 17 years
old,

* 21.8 percent of platform users were
aged between 18 and 24 years.

* 69% of Canadian Instagram users are
on the network every day

* Men and Women almost equal in their
use of Instagram

") ennybird @ it's fe.

The all-new Toni Collection. Shop it
naw,

&: Ghaylaroccaphoto

* Home of the influencers, brands,
bloggers, small business owners

* Most popular for teens and young
adults

* Best content, beautiful photography,
stunning visuals, unique desucglns, selfie
style videos through posts and stories

* Speak directly to your audience

* If your customers are under 40 and you

run a lifestyle social commerce, or

photography business.

Abmays look forward to them. 4
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* 6.8 million active Twitter users
in Canada

* 55.9% of Twitter audiences
in Canada are male, leaving 44.1%
were female

* 46% of Canadians on Twitter say
they use the platform regularly
between the hours of 6:00 pm and
9:00 pm

* Lets users stay on top of trending topics and
engaged in relevant conversations

¢ Users active multiple times a day
* 65% of users are between the ages of 35 and 65

Sport Chek @ @SportChek - Feb 1, 2018
@ this tweet to get an automatic reminder to tune in to watch

* Popular to communicate breaking news, digest s e G i o b e

February 9. #WhatitTakes

bite sized content, communicate in real time

* Opinions, videos and images stand out.
¢ Audience mature males between 30-60 #WHATITTAKES
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YouTube

* 71% of Canadian Internet users, or 17.6
million people, visit YouTube every
month

Canadian Tire - Values
661K views + 6 months ago

* Only 55% of Americans users hit the video

site every month
W CanadianTire @

* The most dominentent age group in
Canada is between 18 and 24

* They spend an average of 360 minutes
viewing videos every month

Values have always been important to us.

Subitles

YouTube

* If your audience is below the age of 50

* Consumes video content for education or # -
entertainment a‘s; YRR
 Platform to host video content THE BRW PEMNS“M

* Link or connect to other social media v
platforms

THE BRUCE PENINSULA - CANADA'S BEST
15355 views 170012017 e G A SR B SV ...

10
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e TikTok is on the rise in Canada and the world

 TikTok has been downloaded over 2 billion .
M TikTok
« Users spend 45 minutes on the app on average
» Users open the app 8 times everyday on
average
- The top 50 TikTok influencers have more
followers than 16% of the world’s population R i

TN S . 3
Mountain Coaster

) VRlueWevisteizndON.
TikTok Wy SIS W

* Content that works well on TikTok has to
be entertaining, comedic, nonsensical
short form video content

* Usually set to popular songs

 Think fun, engaging, catchy music-video
style content

* If you want to reach a young audience
with fun video content that doesn’t often
have a direct connection to your products

and services.

11
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* 78% of active Canadians on Pinterest are female

* 77% are under 44 years old

* 31% of Canadian pinners are single

* 47% have children

* 73% are employed part-time or full-time

* 34% of Canadians using Pinterest are early adopters

* 86% own mobile devices

* 50% own desktop devices

* 36-39% are replacing search engines or other
social media networks with Pinterest

Detail - Two Figures on the Avon

. . Travel Mug by | doh
* It's a browsing experience, though ‘Boards’ R

* Polished vertically formatted images work best
* Clear copy. Numbers, lists, and quotes do well.
* Key words are a big part of search

* For adult women and your business is related of
lifestyle, fashion, decorating, DIY

Promoted by
SPEAK.
Speak Apparel

12



2020-11-18

e There were 16,570,000 LinkedIn users in
Canada in September 2019,

* Canadians represent 44.1% of its users.

* People aged 25 to 34 were the largest user
group

* Canadians visit LinkedIn about twice per
week.

Share of users

* This network is very popular with middle-
aged Canadians (GenX, 45-54 years of age).

18-24 25-34 35-54 55+

© Statista 2020

| was thrilled to contribute an article about the many ways companies can support
non-profits in their communities for the inaugural magazine of the Owen Sound &
District Chamber of Commerce (page 9). S
Sarah Saso, CSR-P.
Corporate Communications
| Corporate Social
Responsibility | Brand
Marketing | Community
Development | Strategy

BB - Owen S & Ditrct Chamiber of Commerce

* LinkedIn is an excellent platform to share Follwers am
your professional expertise

» Publish blog posts, articles on the platform

e st 00 yeus D compunics ok s b, The advenags of sgning your ghing . your bedocs
: firdpten

* Members expand their professional
networks

*+ Showcase portfolios, resumes, products
* Search and apply for jobs

+ If you are looking to grow your professional
network or looking to attract employment
LinkedIn is a good platform

© @ 53 13 Commenss

) Like © Comment () Share < Send

al. 2,829 views of your post in the feed

13
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Questions?

sarah@saysmithcoaching.com & genny@saysmithcoaching.com

BUSINESS@BRUCE Gy Soich
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Social Media — Content Development
November 23, 2020 — 10 am

So, what's your story? You and your business have one. A compelling story drives
traffic to your website and social media pages and attracts customers to your

brand. Gy Goith
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11/23/2020 Social Media - Content Development

BUSINESS @ BRUCE

11/25/2020 Video Marketing
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