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We bring the power of data to the art of 
food and beverage intelligence.


Capturing the earliest signals of 

food innovation, Tastewise offers 

unparalleled ability to capture 

trends at the root. 
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Tastewise: an End-to-End Food Intelligence Platform

Insights

Data Actions

Tastewise Platform
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Tastewise Technology

F&B Focused AI 
Technology


Location Analysis 
(country/city/zip)



Unique Data 

Sources


Audience 
Segmentation

Real Time Insights 
& Customizable 

Search


Unique social

22B+ interactions


Instagram and Pinterest 
 4M+ Recipes with 
live usage stats 


880K 

restaurant 

menus 


Travelers

Vegan

Foodies

Tastewise Technology
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Trend Analysis Objective

In the following report, we explore 
how, why, and when some of the 
most influential food and beverage 
trends of the last two years began, 
behaved, and (in some cases) 
matured. 


Trend Analysis Objective
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Birth of a Trend:

Grazing Boxes
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Trend: Grazing Boxes

Penetration (%)

0.00

0.01

0.02

0.03

0.04

Social Menus

Feb.19 Jan.20Mar MarFebApr AprMay MayJun JunJul JulAug AugSep SepOct OctNov NovDec Dec

US Grazing Boxes Social Over Time

Trend: Grazing Boxes
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Trend: Grazing Boxes
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Trend: Grazing Boxes
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Trend: Grazing Boxes

Grazing Boxes: Audience Comparison

Influencer shares Foodie shares Social

Sh
a

re
s

Tipping point

“Tipping point” refers to the moment when mainstream consumer interest passes 

that of the audience that initiated the trend. Here, mainstream consumers became more 

interested in grazing boxes than social media influencers in August, 2020, indicating a new 

chapter of the trend’s lifecycle.


Note: 

Trend: Grazing Boxes
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Trend: Grazing Boxes

Top Consumer Claims for Grazing Boxes

Instagramable Alcoholic Gourmet Local Fresh
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Trend: Grazing Boxes
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Trend: Grazing Boxes

US Foodies vs. Consumer Interest in Selected Claims

Instagramable Alcoholic Gourmet Local Fresh
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Trend: Grazing Boxes
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Trend: Grazing Boxes
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Trend: Grazing Boxes
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Sourdough
Pandemic-to-Established Trend:  



Lifecycle of a Trend


Trend: Sourdough

Sourdough Social Over Time


March-April, 2020, consumer 
interest in homemade 

sourdough jumped +86%
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Trend: Sourdough
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Trend: Sourdough

Baking Social vs. Sourdough Social
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Trend: Sourdough
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Trend: Sourdough

Needs that Baking Meets


Healthy Fresh Vegan ProteinGluten Free

Baking Average

Needs that Sourdough Meets



Healthy Fresh Vegan Protein Gut healthGluten Free

Baking Sourdough

Interest in gut 
health for 

sourdough is 11x 
higher than for 

general F&B


Trend: Sourdough
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Trend: Sourdough

Sourdough Social Over Time


Tipping point
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Trend: Sourdough
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Trend: Sourdough

Healthy Whole Wheat Morning Glory Sourdough Muffins 

Overnight Sourdough Bread recipe


Simple Homemade Sourdough Bagels


The Best Beginner Sourdough Bread



17,391 Saves 

(172 in the past 

30 days)


69,803 Saves

(1,200 in the 

past 30 days)


13,462 Saves

(2,000 in the 
past 30 days)


69,803 Saves 

(1,400 in the 

past 30 days)


Trend: Sourdough

https://abetterwaytothrive.com/morning-glory-sourdough-muffins/
https://everydayfull.com/sourdough-bagels/
https://hostessatheart.com/sourdough-bread-recipe/
https://www.theprairiehomestead.com/2020/04/sourdough-bread-recipe.html
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Foodservice Trend: 

Hard Kombucha
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Trend: Hard Kombucha

Hard Kombucha Conversations vs. Menus
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Trend: Hard Kombucha
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Trend: Hard Kombucha

Hard kombucha vs. kombucha for nutrition-focused audience
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Trend: Hard Kombucha
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Trend: Hard Kombucha

Hard Kombucha Social Penetration Overtime for Selected 

Audiences
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Trend: Hard Kombucha
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Trend: Hard Kombucha

Beer Lovers Top Claims Related to Hard Kombucha Audiences


healthy

organic
gluten free

probiotics beer
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sweet
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local
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Hard kombucha 
is perceived as a 
beer alternative

Trend: Hard Kombucha
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Trend: Hard Kombucha
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Trend: Hard Kombucha



Ready to use real-time 
trend data for your 

business?

Register for Spotlight for Free

https://tastewise.io/pro/insights/spotlight?market=USA
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