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Business Management Center - BMC

%
a. L1 search Feature Back to Index
i. Search on partial card numbers. m
ii. Search on names. WaSh d
iii. Finds Disabled Accounts and Cards. e

I
GLOBAL SETTINGS ”

& SERVICES
5
b. 2 Create New Backtoindex Home )
. . . P arch: Type Dpate Details.
i. This dropdown list will link you to a new setup page [:“\i, Sections % A WashCard has been purchased oniine.
fOrthe fUnCtiOn ChOSen i - You have 2 steps to complete.
. BT e e e e S e

c. '3 Tip of the Week Back to Index

Authorization Number: 1345

“Submit | gillng Information:
| Submit First Name: Joe

Last Name: VSF purchase

Create New

i. Suggestions on how to get the most from your

Time Schedule VsFBuy Card  s/19/2014  Address Li 1254 kighland Park Dr
WashCard System. Spending Profle Pt
v
State/Province: MN
= s Zip/Postal Code: 55406
d. 4 Contact Us Back to Index Do Reader Cleaning Essentials | 3 Shone Nmber: 565-444-3333

Email Address: czamowski@washcard.com

i.  Our Shipping Address and Contact Information. e g o

Same as Billing Information.

In order to maximize profitability and minimize replacement payment Amount: $ 14.59

e §J Client Action Item(s) Back o Index cost and downtime, WashCard Systems recommends Bonus Amount: § 0.41

cleaning all magstripe card readers at least once weekly.
Value Package Purchase: $15 for $14.50

i. Important Information and Announcements.

Invoicing has been run, and this is a reminder that Automatic Payment o
Read More! for your business.

ii. Notification of Online (web) orders and other actions
that you need to complete.

ContactUs: 4
iii. Items can be closed once read or completed. =
WashCard Systems

2005 Gateway Circle
Centerville, MN 55038

888-439-5740
Sales x100
Support %200

sales@washcard.com
support@washcard.com

WashCard Systems © 2014
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a.

My Account Back to Index
i 0 Name, Address, Time Zone, Web Site: Your information needs to be
accurate. We use this information for contacting you and for shipping.

i. @ Emails, Billing, Notifications, Online Payments:

Billing
Notifications

3. Online Payments: If a payment is made using the Store Front (web site)
you will receive an email at this address letting you know of the
transaction and the amount.

iii. 9 Phone Number: Make it easy for us to contact you...give us your cell
number too.

iv. 0 Site Code: This 5 digit number is the designation for your business. All
WashCards for your locations will start with this code.

V. 9 Credit Card Authorizer — BMC and VSF: This information is from the
Gateway or Merchant Processor that you choose for handling your credit card
transactions.

Vi. @ Invoiced Account Automatic Payment: This is the credit card setup
information for your automatic monthly invoice payments.

vii. 9 VST Credit Card Authorizer: If you use WashPass this is necessary for
setting up the recurring payment when using the Virtual Sales Terminal (VST).

WashCard Systems © 2014

My Account | -Contact(s)- __.Invoicel,’s) | Time Schedule(s) | :Spandmg Prof\\e(s)- “From¢

Client Name: WashCard Systems This
Address: 2289 Cedar Street
Suite 104A

City: Lino Lakes
State/Province: MN
Zip/Postal
s 55038
Country: usa 0
Time Zone: Central Standard Time
Web Site: www.washcard.com
Billed Email

3 Support@washcard.com
RAdcase Support@washcard.com

Notifications

Email Address: 5% ort@washcard.com e
Online Payments

Copy Email support@washcard.com
Address:

Phone Number: 888-439-5740

Mobile Number: 970-454-4052 e

Site Code: 51302

Required Fields: Minimum

Credit Card Authorizer - BMC and VSF e

Type: USA ePay

Timeout 50

(Seconds):

URL: https:,

Key: » . - w

Buy Email: support@washcard.com

Title: WashCard Systems Virtual Store Front
Request Email: support@washcard.com

Invoiced Account Automatic Payment: @
Status: Active

Q@
Pin: 1234

VST Credit Card Authorizer

Type: USA ePay

Timeout 50

(Seconds):

URL: https://ee

Key:

Pin: 1234

Email To: support@washcard.com
Email From: support@washcard.com
Edit



b. Contacts Back to Index

i. Contacts and Users of the BMC are setup here — Please enter the names and contact information for anyone that WashCard may have need to

contact. They do not have to have BMC access/permissions.
ii. Add New Contact

6.

iii. Contact List

Name: Use the name fields to create names that will identify your BMC users
or locations, if the people may change.

Position: This dropdown list is here only as a reference and has no effect on
permissions that are set in the login area.

Active: This is where an Contact is deactivated from using the BMC Account.

Phone: Not needed but nice to have. If you have multiple locations, it is a good
idea to have a phone number listed for each location and/or primary attendant.

Email: These serve as a quick link to your email and is your User Name when.
Logging into the BMC. This needs to be a valid email address.

Add Contact: Click this button to add the contact to the list. Once you do, you will
need to click the <<Return to Contacts Listing to see the contact added to the list. The
Login will say Create Login — this is the link to

Add Contact

== Retunto E)ontacts Listing

First Name: ~

Last Name: *
Position:

Active Contact: 3 1]

Phone:
Email:
Add Contact |

My Account | Contact(s) | Inveice(s) || Time Schedule(s) | Spending Profile(s) | Pr:

) || O | Text Messaged(s) |

access the Create Login page where permissions

Add New Contact

are set.

".-“.“"""L

Active  Owner

1 Name: Clicking on a name in the list takes N

Active | Owner

you back to the Contact Setup screen where you
can edit the settings.

Active Manager

Active  Manager
Active Manager

i Status: If you need to change the status of
a Contact, click on the Name to edit the status.

: Active Manager

Active Manager =
Active  Manager

Active

3 Position: This is the position within your
organization. It is best to be consistent with the

Active  Bookkeeper
Inactive Manager
Inactive Manager

— Inactive Manager

position names and the permissions given for
the BMC. This can be changed by clicking on the
Name to edit the position.

Inactive Manager
———

Inactive Bookkeeper

WashCard Systems © 2014
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i Phone: A valid phone number assists us in contacting the right person for supporting your operation. This number can be changed

by clicking on the Name and editing the information.

D Email: This is a link that will open an email window. WashCard uses this when communicating with you so it needs to be a valid

address. This can be edited by clicking on the Name and changing the email information.

6 Login (Click to Manage BMC Access): By clicking this link you will open the Edit Login page where you will set/change the

permissions that each Contact has. You may not want to allow attendants to view the Global Settings, Locations and Services or

Reports but they may need to use the Cards and Accounts.

iv. Contact(s) — Create Login/Edit Login

. Email Address & Login Username:* This is the Username that you
enter when logging into the Business Management Center (BMC). It must
be a valid email address.

. Password:* Must be at least 7 characters long and contain at least 1
upper case letter, 1 lower case letter and 1 Special character.

. Description (Optional): Use this to establish groups of users that
have the same setup. It can be the same as the Position in the Contact
List.

. Password Recovery Question: Choose a question from the list that
will be easy to remember.

‘ Password Recovery Answer: Make it easy, write it down, chisel it

in the desktop..don’t forget it. A Password Recovery Question will need
to be chosen when creating the BMC login, this is used to recover a lost or
forgotten password.

. Login Status: To disable a Contact, click the radio button next to
Disable and then click Update or Create Login.

WashCard Systems © 2014

Create Login

Associated Contact:

Email Address & Login Username: *
Password: *

Description (Optionai)

Password Recovery Question:
Password Recovery Answer:*

Login Status:

Permissions:
(Cheok ail that apply)

oo ] @

Secure password requied. Seven character minimum, one Ugperase character me;- case charactsr, one special character.

WashCard User

&

What was your chidhood nickname?

@ Active © Disabled .

Enable Permission

{Check bax to grant permission)

@

Permission Name

RemoteActivation

VirtusiSalesTeminal
GLOBAL SETTINGS - Resd/Updste
LOCATIONS AND SERVICES - Read/Updte|
CARDS - Read/Updste

|CARDS - Summans.

CARDS - Advancad Sesrch
ACCOUNTS - Read/Update
ACCOUNTS - Summaries
[ACCOUNTS -
ACCOUNTS -
WASHPASS -
WASHPASS - Summsries

WASHPASS - Tools

REPORTS - Read/Updsie

\VIRTUAL STORE FRONT - Read/Update

Advanced Search

Tools
Resd/Update

ClientOwner




. Permissions:

a. Virtual Sales Terminal
i. Virtual Sales Terminal is only used for setting up
WashPass customers.
ii. This will allow users to access the WashPass
Setup pages.
i.  Access the Virtual Sales Terminal by
going to:
WashPass tab—> Add New Account
b. BMC Access
i. GLOBAL SETTINGS — Read/Update

Washpass Management

| Prepaid I Plans | | Tools | Add Mew Account {
Location: 1-25+ CDR Test Location v
Customer Type: Consumer
Subscription Prepaid Plan w/ Guest Pass v

WashPass Tag/Card *

Guest Pass Card:
Full tag and card number(s) required.

*

Amount: $5.00

Description: Prepaid Plan w/ Guest Pass
Type: Prepaid

Prepaid Days: 20

Start Date: 2/24/2015 «

Default is midnight of the first morning following sale.
Specified date must fall after today’s date.

i.  Gives the user in question access to the Global Settings tab, both Read and Update privileges

ii. LOCATIONS AND SERVICESS — Read/Update

i.  Gives the user in question access to the Location and Services tab, both Read and Update privileges

iii. CARDS - Read/Update

i.  Gives the user in question access to the Cards tab, both Read/Update Privileges

iv. CARDS —Summaries

i.  Gives the user in question access to the Promotional Summary and Card Summary tabs.

v. CARDS — Advanced Search

i.  Gives the user in question access to the Advanced Search tab.

vi. ACCOUNTS — Read/Update

i.  Gives the user in question access to the Accounts tab, both Read/Update Privileges.

vii. ACCOUNTS — Summaries

i.  Givesthe user in question access to the Accounts - Summary tab.

viii. ACCOUNTS — Advanced Search

i.  Gives the user in question access to the Accounts - Advanced Search tab.

ix. ACCOUNTS — Tools

i.  Gives the user in question access to the Accounts - Tools tab.

X. WASHPASS — Read/Update

i.  Gives the user in question access WashPass Tab.

xi. WASHPASS — Summaries

WashCard Systems © 2014



i. Gives the user in question access to the WashPass Summary tab.

xii. WASHPASS —Tools
i. Gives the user in question access to the WashPass Tools tab.
xiii. REPORTS — Read/Update
i.  Gives the user in question access to all reports on the REPORTS tab.
xiv. VIRTUAL STORE FRONT - Read/Update
i.  Gives the user in question full privileges to the VIRTUAL STORE FRONT tab.
xv. CLIENT OWNER
i. If Client Owner is checked, the user will have access to certain owner level notifications and details. Examples
include notification of hosting invoices, access to Credit Card Authorizer information and full access to Cards,
Accounts, and WashPass tab details without requiring individual privileges for summaries and tools. The Client
Owner option hides no data and is the highest level of access.

‘ Create Login Click the Create Login button to save your changes.

WashCard Systems © 2014



c. Invoices Back to Index

My Account || Contact(s) | Tnvoice(s) | Time Schedule(s) | Spending Profile(s) || Promotion(s) | Organization(s)

Text Message(s)

i. The date dropdown box allows you to choose which months’ invoice you

1
. Transactions that Occurred During the Month of: | April 2014 v .
what to view.

Click here to manage automatic payment of your future invoices!

ii. Below the dropdown box is a hyperlink “Click here to manage automatic

t of future invoices!” m 2005 Gateway Circke Invoice
ayment of your future invoices! Centerville, MN 55038 DATE
o . . ‘Wash &1 Fax: 651/204-9412
a. This will be covered in the next section. systems Tel: 651/439-5740 S/R0E
Automatic Invoice Payment
. ) . . . BILL TO
iii. Information contained on the first data section gives the: WashCard Systems
22.89 Cedar Street
1. 8 invoice Date: Starting date for this invoice statement. Rl S—
2. ﬂ Due Date: The date the invoice is due. En
| INVOICE DAT DUE DAT | LOCATION COUNT T TRANSACTION
3. Location Count: l 5/1/2014 [ 6/1/2014 | 20 [ 61 |

a. Number of locations included in this billing.

DATE | LOCATION UANTITV“RA"%“:,CE"ON DESCRIPTION !"E'}\Ié:: AMOUNT
4. B Transaction Count: Fepe Monthly el H

. ) 5/1/2014] B ey 7 WC-TRANS Transaction Fee - | $0.00 $0.00

a. The sum of all transactions from all locations that are i
onthiy

ol H 5/1/2014] 1-25 devices 54 WC-TRANS | Transaction Fee - | $0.00 $0.00

eligible to be billed. mnsacion fes
i. In House account transactions are not charged** [TOTAL: $0.00

i.  **Abuse of the In House Account by using the cards for anything other than maintenance or courtesy wash/dry
will result in the account being shut down and the cards being charged the normal fees.
iv. Information in the body of the invoice:

1. Date: Starting date the first transactions of its type took place.

2. g Location: The name of the location.

3. g Quantity: The number of transactions of this type that took place at the named location.
4

. Transaction Type: Listed by location with the following types.
a. SaleCC-Trans: Direct Credit Card sale without a pre-authorization.
b. PreauthCC-Trans: Credit Card sale with a pre-authorization.

WashCard Systems © 2014
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WC-Trans: Transaction using WashCards.

Cash-Trans: Transactions conducted in cash.

Check-Trans: Transactions conducted with checks.
Other-Trans: Other transaction fee; from CC processor, etc.
Payment: Your Payment to WashCard (Thank You!)
Support 12: Annual Support Fee.

Web-Host 12: Annual Web Hosting Fee.

5. Description: See Transaction Type above.

6. Price Each: Unit price in regional currency.

7. Amount: Line total of the Quantity multiplied by the Price Each.
d. Automatic Invoice Payment Back to index

i. o Enter the name as it appears on the credit card you will be using for payment. Company is

optional.

ii. 9 Enter the billing information for the card.

iii. Q Enter the card number without spaces...check it twice!

iv. 0 When the card reaches the Expiration Date it will stop being billed (paying). You will need to

enter new card information.

e. Time Schedules Back to index

i. Time Schedules are a handy tool for restricting the usage of cards to a specific time window.

1. Restrict employee cardholders to the hours they work.

2. Restrict fleet account cardholders to the business day.

3. Restrict younger drivers to the hours beforecurfew.

WashCard Systems © 2014

Return To: Invoice Listing

CREDIT CARD INFORMATION I- 1

First Name: o
Last Name: kS
Company: WashCard Systems

Card Billing Information:

Address: 1 *
City: "
State/Province: N =
Zip/Postal Code: s
Country:

Phone Number:
Email Address: 2

Credit Card Number: E

Expiration Date: e 01 - January v 2014 v

| Update Automatic Payment Profile | | Test Automatic Payment |




f.

10

ii. Time Schedules can be implemented at the Card, Card Holder and Account level and determine when each can be successfully used at the
client location(s). Card level Time Schedules override Card Holder level Time Schedules which override Account level Time Schedules.

Therefore, a global Time Schedule can be set for an account with a single entry. More specific restrictions can be set on Cards or Card Holders

as required to counter abuse, promote off hours business, etc.

Time Schedules are created in the Global Settings tab of the BMC as a first step.

After creation, a Time Schedule can be linked to any Card, Card Holder or Account Add Time Schedule

from the Cards & Accounts tab of the BMC.
. . “ . ” o . << Return to Time Schedule Listing
iii. Tosetupa Time Schedule, click on the “Add New Time Schedule ...” link on the Time
Schedule(s) tab.
1. Give the schedule a descriptive name such as “M - F 7:30 to 5:30". Name:
2. Leave the Enabled checkbox checked to make the schedule active; uncheck it | Enabled: v
to de-activate it. Time Range
3. Check the box next to the days of the week which you want to apply the Day Begin End
restriction i.e. Monday, Tuesday, Wednesday, Thursday and Friday. Sunday: 00100 - 10000
= Monday: 00:00 - |o0:00
4, In the Begin box enter the time in 24 hour clock time (Military Time). Tuesday: 00:00 - |oo:00
Begin - 07:30 (7:30 AM). Wednesday: |00:00 - |00:00
o . . . Thursday:  [oo00 - loooo
5. In the End box enter the time in 24 hour clock time (Military Time). Friday: 0000 - o000
End - 17:00 (5:00 PM). Saturday:  [00.00 - loo0o
6. Be sure to click the Submit button to save your work.
7. The Instructions are posted on the “Add Time Schedule” page. chE
iv. The schedule must be applied to a Card,
Card Holder or an Account before it will Once the Schedule is submitted it will look like
be in effect. e Weekd 7-11 this. This will restrict usage to Monday - Friday
” . ecKdays/- from 7 AM until 11 PM
V. Clicking the link “Return to Time
e n . Mon - Yes  Tue - Yes Wed - Yes  Thu - Yes Fri- Yes
Schedule Listing” returns you to the Time 00-00 - 00:00d  07:00 - 07-00 - 07:00 - 07:00 - 07:00- o000 0000
Schedule(s) tab and shows the list of S : i 23:00 23:00 23:00 23:00 23:00 i i
time schedules that have been set up.

Spending Profile(s) sack to index

WashCard Systems © 2014
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Spending Profiles are created on the Global Settings tab of the BMC as a first

step. After creation, a Spending Profile can be linked to any Card, Card Holder

or Account from the Cards & Accounts tab of the BMC. Spending Profiles can

be used to control which devices are used and how much is spent each day,

week and/or month. Invoiced, Prepaid, Fleet and WashPass accounts can be

restricted to specific equipment such as, but not limited to, automatic, service

bays and vacuums.

i. Adding a Spending Profile

1. 1. Name: Give it a name that will help identify the profile.

2. 2] Enabled: This check box can be used to disable the profile without
deleting from the BMC.
3. Purchase Limits:

a.

3. Maximum Individual Transaction Amount: This amount will
limit the individual amount of the transaction but not the overall
amount available. Example: If it is set at $8.00 and a $10.00 wash is
available at the location it cannot be purchased due to this
restriction.

-4)_ Daily Spending Limit: This limits how much can be spent per
day. Using the Example above, if the daily limit is set at $16.00 then
the account/card holder/card could purchase two washes for $8.00
each day.

3] Weekly Spending Limits: This limits the total spending for the
week. Continuing with the Example, if this limit is set at $32.00 then
the customer could spend $8.00 on for separate days, $16.00 on

Add Spending Profile

<< Return to Spending Profile Listing

Name: 1)
Enabled:

=2)

Purchase Limits: N
Maximum Individual Transaction Amount $po0 3)

Daily Spending Limit Sooo 4
Weekly Spending Limit Sjooo 5)
Monthly Spending Limit Sooo 76}1
Purchase Restrictions: o
Exact Individual Transaction Amount Sjooo 7)

Show Remaining Exact Count 8)‘

Available Services: 9 )
| check All | [ uncheck Al | | Toggle |

Unitec 1

AC Paystation 2
Auto

Pet Bay
RV Bay
Self Service

Vac

| supmit 10)

two days, $4.57 each day or any combination that adds up to $32.00 during the week.

6, Monthly Spending Limits: This limits the total amount that can be spent for the month. If the Monthly Limit is set at

$75.00, using the same Example used above, then the daily average would be $2.50 or about $18.75 per week. The idea is to

control the spending to accommodate the customer’s wishes.

7. Exact Individual Transaction Amount: If you have an automatic that has several choices and you what to restrict the

account to a single choice, then use this function. If you have an $8, $10, $12 and $14 wash and you want to only use the $12

wash you would put $12.00 in this field.
WashCard Systems © 2014
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f. 8 Show Remaining Exact Count: Exact Count is used by locations that sell Unit wash packages. Checking this box will
display the number of washes remaining on the card after the current use or, as a balance check at a CDR or POS, the

remaining number of washes. Error Messages
Error Viessages

g. 9. Available Services: Each service type that is setup for your locations will be Maximum Transaction AMount: [Sory, Transaction
displayed in this list. To allow the service to be used when this spending profile is D) United (o258
Please Try the
applied place a check in the box. As an example, if you set a $10.00 daily limit for 58 Dolar Viash
Self Service bays, then the bay will stop when the limit is reached. Maximum Daily Amount: T

Limit Reached.
Come Again Soon

h. 1% Be sure to click the Submit button.

4. Edit: Editing the Spending Profile gives you access to the Error Messages.

a. . Maximum Transaction Amount: Displayed when a selection for a service Maximum;Weskly:Amount Your Weekly Spending

Limit is Reached

exceeds the maximum transaction amount set. Come Again Soon

b. ' Maximum Daily Amount: Displayed when a selection of a service would

exceed the maximum daily limit set. Maximum Monthly Amount: Sorry, Monthly Limit
Has Been Reached
c. . Maximum Weekly Amount: Displayed when a selection of a service would e AgeiniSoon
exceed the maximum weekly amount set.
. . . i Exact Amount: Please Select
d. . Maximum Monthly Amount: Displayed when a selection of a service would @ The 5500 Wash

Come Again Soon

exceed the maximum monthly amount set.

e. . Exact Amount: If Exact Amount is used, this will be displayed when a

Service(s) Sorry, This Service
selection is an amount other than the exact amount. ® Has Been Restricted
For This Account
f. . Service(s): If the customer tries to use a service that has not been 7

authorized; for example, a customer tried to use a self-service bay when only the | ypgate cancel

automatic and vacuums have authorized.

8. . Be sure to Update your changes.

ii. Spending Profiles can be implemented at the Card, Card Holder and Account level and determine which services are available and how much
can be spent at the client's location(s). Card level Spending Profiles override Card Holder level Spending Profiles which override Account level
Spending Profiles. Therefore, a global Spending Profile can be set for an account with a single entry. More specific restrictions can be set on

WashCard Systems © 2014
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Cards or Card Holders as required to counter abuse, limit valid services on location, etc.

g. Promotions Backto index
i. There are four basic types of promotions, Monthly Usage Bonus, Assignable Promotions, Birthday Washes and Spending Rewards.
1. Monthly Usage Bonus allows you to choose from 3 groups of customers that can get a usage bonus.
a. Unregistered Cards are by default, prepaid - these are the cards that are sold or given away and have not been registered to

an account. It is designed to reward your best
customers, the ones the meet the minimum usage

that you set. You can select to use any of the three Eo_riﬁy_ua-gonus | Assignable Promotion(s) | Birthday Wash || Spending Reward(s)
categories.
Unregistered Cards:
i. 1" The minimum amount of usage during the Minimum Required Usage: |0.00 1
month can be set at any dollar amount you Bonus Percentage: 0 v 2
choose. Once the minimum is reached the Associated Note: Prepaid WashCard Month 3
bonus percentage is applied to the total amount Prepaid Business and Family Accounts:
used during the month Minimum Required Usage: |20.00 ] 4
2 Bonus Percentage: 15 x 5
. The percent of the bonus for the usage Associated Note: Prepaid Account Bonus 6

that occurred during the month.
Invoiced Business and Family Accounts:

jii. 3 Any notes you would like to include. Minimum Required Usage: [10.00 7
Bonus Percentage: 10 «r 8
Associated Note: Invoiced Account Bonus 9
D\Q

Update Cancel

b. Prepaid Business and Family Accounts: Cards that are assigned to card holders in an account.

i. 4 The minimum amount of usage during the month can be set at any dollar amount you choose. Once the
minimum is reached the bonus percentage is applied to the total amount used during the month.
ii. 5. The percent of the bonus for the usage that occurred during the month.
jii. 5 Any notes you would like to include.

c. Invoiced Business and Family Accounts: Accounts that you bill each month for the amount used.

WashCard Systems © 2014
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i. 7 The minimum amount of usage during the month can be set at any dollar amount you choose. Once the minimum
is reach the bonus percentage is applied to the total amount used during the month.
ii. 8 The percent of the bonus for the usage that occurred during the month.
jif. 9 Any notes you would like to include.
0
iv. - Don’t for get to Update your settings!

Assignable Promotions

a. EThe first step in creating an assignable promotion is to give it

a name that makes it easy to identify. Names like 20% Discount or
Training 25% Promotion Will help.

‘@The Enabled: Check box should be checked. If it is not
checked the Promotion will not work.

QA”OW Recharge: Check this box if you want to allow the
card to be recharged.

~£AIIow Registration: Check this box if you want to allow
the card to be registered.

—A Require Registration: Check this box if you want this
card to be registered before it can be used. This is a good way to
build the list of accounts and allows you to disable the cards if
they are lost or stolen.

WashCard Systems Promotion Add

== Return to Promotion Listing @
Name: Training 25% Promotion
~L)

L0

Dlan's Thrifty Profile v

Discount Percentage: :_:
Submit

Enabled:

Allow Recharge:
Allow Registration:
Require Registration:
Spending Profile:

C Spending Profile: If you want to combine this promotion with a spending profile you would first need to create the

Spending Profile then select it from the drop down box.

@ Discount Percentage: A discount percentage differs from a bonus because the discount is taken at the time of the

transaction; a bonus is applied at the end of the month. Setting the Discount Percentage will cause the amounts charged in
the Satellite Server history and in the BMC Reports to show up with unusual amounts.

CIick the Submit button to save the Promotion; clicking on the promotions name in the Assignable Promotions tab will

allow you to edit the setup of the promotion.

WashCard Systems © 2014
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3. Birthday Wash
a. The Birthday Wash is designed to reward your frequent customers with a credit to their account on their birthday. The

customer must register the card by creating an account online and entering their birthdate or you can create the account
and assign the card(s) and enter the birthdate provided by the customer. The Activity Threshold requires that an account be
used within the selected number of days preceding the birthday anniversary. If the card is not used within the specified time
frame then the Amount of Credit will not be added to the account.

i. There are 2 settings the control the awarding of the Birthday Wash.

i 1 If the Enabled box is not Monthly Usage Bonus || Assignable Promotion(s) | Birthday Wash | Spending Reward(s)
checked, Birthday Wash will not —
work for any customers. Amountof g 2
i 2 it Activity ?
ii. ' Amount of Credit: The amount SoLly o 60 days (3
that will be p|aced in the account Only cards with current activity (within the threshold days) will receive a birthday wash credit.

0 = Give credit regardless of activity (not recommended).

of the card holder.
ii. 3 Activity Threshold: You decide

how big the window is for the
- . Email Notification: Emailed to account point of contact on birth date. Please add message Subject
activity to take place. Placing a and Body. 5

Subject:  |Congratulations! A Free}
Thank you for being a valued customer!

Note: Birthday Wash Gift 4_'

Displayed in account transaction history.

zero (0) in this box will place the
credit in the account even if there

Please stop in scon for your free Birthday Wash which has been added your
has been no activity within the acconntihalance:

We look forward To serving vou and hope you have a great day!
Body: 6
iv. 4 The Note field allows you to -

past year.

add a comment to the transaction
history to make it easy to identify e
as a credit for a Birthday Wash. 7 2000 characters max.

“Birthday Wash Credit” works well. save cancel

ii.  Email Notification: This allows you to craft a personalized email to your customers.
i. 9 Subject: A short text like “A FREE Birthday Reward for You”. This appears in the subject line of the email.
ii. 6 Body: This is the text that will be in the email. Use it for sales promotions or thanking the customer for
being loyal to your location: “Thank you for being a valued customer. Please stop in soon for your free
Birthday Wash which has been added your account balance. We look forward to serving you and hope you
have a great day!”
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ii. T Be sure to click Save before exiting the setup.

4. Spending Rewards
i. 1 Spending Rewards can be a valuable tool in driving

traffic to and through your location. Start by giving it a

descriptive name then choosing WashCard (Accounts &

=< Return to Promotion Listing

1

Unregistered Cards) or Credit Cards. Spending Reward Name: Eligible Account and Card Type(s):
sl . Type: Accounts & Unregistered Cards | ¥ Unregistered Cards: e
ii. Type: There are two choices, Accounts & Credit Cards 5 PrepanAcconts gy ¥

. 3 Invoiced Accounts: @

Unregistered Cards or Credit Cards. If you want to allow

. . Activation Date: 4 [6112/2014
both, you will need to setup Spending Rewards for each | expiration pate: 5 61212014
type.
iii. '3 Eligible Account and Card Type(s): If you've
. ) . Spend: Get:
chosen Accounts & Unregistered Cards in the previous
step, then you will need to decide which WashCards et 5000 6 Value:  5[0.00 9
Virtual
will be eligible for the Spending Reward. You can O Select Eaming Senice - v| ol |0 1
choose any or all but at least one must be chosen. i On: 1] [~ Salsct Redsmption Senice — .
. . . L Eamed Notification: Quantity: [1
iv. 4, 5 Set the Activation and Expiration Dates. Set the ;‘["": e 1
A Y d 8 o
expiration date to 1/1/2999 if you want the reward to S Redeemed Notification:
o Line 1
be continuous. &

Line 2

v. Spend: What amount has to be spent to earn a reward. |3
i. 8 Atleast:[S___] : This is the minimum
amount that will qualify for the reward.

ii. 7 On:Select the device/machine that needs to be used to earn the reward.

iii. & Earned Notification: This is a 2 line message that will tell the customer that a reward has been earned. Each
line is limited to 20 characters.

vi. Get: The various options to receive as a spending reward.

i. 9 value: [S____]: Set the dollar value of the reward. This value needs to match the price of the
device/machine that will be chosen in the On: field.

ii. 19 Virtual Coin(s) to Send: If the device/machine uses coin pulses then be sure to set
the Virtual Coin(s) to Send (coin pulses).

iii. " on: Select the device/machine where the reward can be used (vacuum, dryer, etc).
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iv. 12 Quantity: Usually this is set to 1.

v. 18 Redeemed Notification: This is a 2 line message that will tell the customer that a reward has been
redeemed. Each line is limited to 20 characters.

vi. ™ Be sure to click Submit to save your setup.

h. Organization(s) Back to index

i. Organizations are used to group and track cards while maintaining individual balances and Add Organization

history of use for the owner of the card. An example would be Fundraising accounts where

== Return to Organization Listing

a portion of spending (usage) is donated to the Organization. Tracking promotions is

P 1
another use for Organization account. Name: Training Org
Tip: Combine an Organization with and Assignable Promotion that requires registration prior to 727
using the card. It’s a great way to build a customer base for your marketing! Point of Cantact: &)
. Address: 12005 Gateway Circle
1 Name: Enter the name of the group E.g. “Rockingham Boy Scouts Troop 987”
or company. City: Centerville
2 Point of Contact: Enter the person’s name responsible for the account. State: WK
3 Zip Code: 55036
Address: Fill in the remaining contact information. Phone Number: 3384395740
4 Phone Number: A valid number to make contacting the person easier. Email Address: Support@washcard.com

Residual Percentage: |20 ¥

S Email Address: This is important way to contact the customer if you are giving
a Residual Percentage to the Organization. by

6 Residual Percentage: A percent of all transactions from all the cards/accounts that are assigned to this organization.
a. This percentage is not deducted or sent to the organization directly but it is calculated for you in the Recharge and Residual
Summary report. You will need to send a check to the organization if the residual percentage is part of your agreement.

7. T Be sure to click the Submit button to save your work.

i. Text Messages(s) sack to Index
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The text message setup allows the cell number that is entered to

receive a business-wide activity summary at the selected time each

day. My Account | Contact(s) || Inveice(s) || Time Schedule(s) || Spending Profile(s) || Promationts) | © )| Text Message(s) |
:]_ ~ Carrier: Your cell phone company must be one thatis in Configure a phone number to receive a business wide activity summary at a scheduled time each day.
the drop down list (Note the last entry “Z — For additional Activity Summary
carriers please call WashCard Support”). ) ‘
Ccarrier: 1 {Ael v
2 Enter your cell number without the Country Code prefix Cell Number: 2 AT&ET l
X X 10 numeric characters only. No spaces or dashes, Boost Mobile
(the number 1 in the US) and without any dashes or spaces. 1 .
Deliverv “'me (Central): |00 ¥ :00:00 3  |Sprint
3 Select the time of day that you want the summary % = | i
Insert Cancel US Cellular
delivered to you. This is set on a 24 hour clock i.e. 6 PM is Ve
entered as 18:00:00 Z - For additional carriers please call WashCard Support
Be

Click Insert to start receiving the summary.
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Location(s) Back to Index

i.  Within this sub-tab is a list of all your locations served by WashCard.

ii. Clicking on the location name opens Location Details with 4 more tabs.

1. Locations Details - ® General Info: This is
usually taken care of by WashCard. It

Locations & Services

Location(s) | Service(s) || Schedule(s) |

.

Add New Location

Location Details W CarWash

contains the Name, Address, Phone Number
Time Zone for each location. If you notice

Location Name: Debug Carwash+Laundry

Last Synch: 6/13/2014 10:36:11 AM
satellite Server Version: 4.0.0.20

Location Details

and

that the time zone is wrong, contact Support.

°

B C o

b. Services / Locations Details - . Location Services: This

General Info | Location Service(s) | Paint of Sale | Credit Card Processing Location Name:

Name:
tab lists every device/machine that is installed at the Address: 2289 Cedar Street
location. By clicking on the underlined name above the City: Lino Lakes
. X ) S_tate/Pruvince: MN
Type: you will be taken to the Service Detail page. You can Zip/Postal Code: 45325

also get to the Services setup screens by going to Locations

and Services—>Services tab—>Service Name. Edit

Phone Number:
Time Zone:

Central Standard Time

i. "1 The Service Detail page displays
the full range of service settings.

ﬂ There is an Edit link under
Name: Type: that you can click on
to access the controller settings.
Unless directed to make changes to
this area by one of the WashCard
Support personal, do not make any
changes.

b. Results Notification Timer: To set the
number of seconds that a success or
failure notification is shown on the

Service Details

General Info | Location Service(s) | Foint of Sale || Credit Card Processing

Auto
Type: Car Wash - Automatic

Device Name Status Site Controtler 3"
Automatic 1 _| Active | Site Controller | 6 | Edi

CDR
Type: Card Dispenser & Recharger

Device Name Status Site Controtler "3"®

<< Retum to Complete Services Listin

COR Active |_Site Controller Edit

Name: Seff Serve
Type: Car Wash - Seff Serve Latch

Idle Screen
Configuration:

EHHNK YOU FOR
QUICKLY SWIPE
\YOUR CARD TO
START

Configured Price Schedules:

—
Default-24/7 _(Hide Detd 3 \
AN
[T
Card WashCard
The minimum charge for device use.

Startup Price: $300  $300 Price Ceiling. $0.00 s ignored.
Automatic Stop Runtime Ceiling. 0 s ignored.
Price: S000 8000 & ampler 0.25for 32 seconds
AutomatieStop a0y 1g00 Secons po Cycle =32, Picsper Cyole
Seconds Per Cycle: 32 32
Price Per Cycle: $025 $025

WashCard Systems © 2014

Self Serve =
Type: Car Wash - Self Serve Latch

Device Name Status Site Controtler U"a"®
l)[seif Serve - 1 | Active | (3% Controller | 1| edit| ]

Service Detais

=< Return to Complete Services Listing

Name: Self Serve
- Car Wash - Self Serve
Type: Latch

Result Notification
. 15
Timer:
The time duration (in seconds) to display the success or failure
result of the purchase attempt
before reverting to idle screens.

Update Cancel
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Display ( Always Update) and Idle Screen Configuration where you can edit the text that is displayed on the WashCard LCD
display.

c. Idle Screen Configuration: Click E)’m link to access the Idle Screens. Idle Screen Configuration:

i. . If it is for a laundry device then the top two lines are the only ones used. ‘

There are 2 pages as indicated by the numbers 1 and 2 in the upper right corner

Current
of the Field. You can change from page to page by clicking on the numbers. . Position:

The text can be up to 20 characters on each line including spaces. Be sure to click Liggl:  [THANK YOU FOR
CHOOSING STUJO'S!

Line 3: QUICKLY SWIPE
Liped:  |YOUR CARD TO START

.Update to save your changes before leaving the page.

ii. Ifitis acar wash device then all four lines can be used. . There are 2 pages as
indicated by the numbers 1 and 2 in the upper right corner of the Field. You can

Update Cancel

change from page to page by clicking on the numbers. . The text can be up to

20 characters on each line including spaces. Be sure to click .

.
Update to save your changes before leaving the page.

Pricing Details for the Following Service: Self Serve

d. Configured Price Schedules: Self Service Latching - /— \This is the area where

Credit Card WashCard

the prices and runtimes are set for each Self Service Latching bay at the S $300 $300
locati The minimum st equredto st h sevice, NOTE: Wit o evrly disie by e i por Oyl

ocation. Automatic Stop Price: 50.00 50.00

i. For car wash self service bays there are two columns of price setups; TSP In . o e

A8 010 siner i v above il o s
one is for Credit Cards and the other is for WashCards. By clicking on =5 s series et s sioau e e e s
. K . ) Seconds per Cycle: 32 32
either one of the links you are taken to the Pricing Details page; to Price per Cycle: s025 $025

Example: $0.25 for 32 seco; er Cycle = 32, Price per Cycle = $0.25.

1 1

edit the price settings, click on Edit. & There are 5 settings for
each type card.

i. 0 Startup Price: This is the price that is charged when the card is first swiped. The startup price also includes the
initial time allotment for the bay
***The startup Time is calculated by dividing the Startup Price by the Price Per Cycle. This gives the number of times the
Seconds Per Cycle are multiplied by the Price Per Cycle.
E.g. If the Startup price is $3.00 and the Price Per Cycle is $0.25 and the Seconds Per Cycle are 32 then $3.00 / $0.25 = 12.

Then 12 x 32 = 384 seconds or 6.4minutes at Startup. Start Up Price and Price Per Cycle can be different for Credit Cards and
WashCards.
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a. ***The Startup Price MUST be evenly divisible by

the Price Per Cycle or the system will not function

Pricing Details for the Following Service: Self Serve

properly.
e Credit Card WashCard
ii. Automatic Stop Price: Either the Automatic Stop Price or the
. . ) . Startup Price: o o 3.00
Automatic StOp Time needs to be set for this service but not both. The minimum amount required to start the service. NOTE: Must be everly divisible by the Price per Cycle.
i. The stop price for Credit Cards should be the same or lower Automatic stopPrice: @) o
than the Pre-Auth Amount set for the Credit Card Processing.  automatc swopmime: € 00
If the Stop Time or Stop Price is higher, then once the pre- e o7 0 e St ssve above il be nored
If both Stop values are non-zero, the first to be reached will cause the service to stop.
auth amount is reached, another pre-auth is initiated. This
. . Seconds Per Cycle: o = 32
usually causes problems with the customers. It is best to )
Price per Cycle: e o 025

avoid this.

Example: 50.25 for 32 seconds; Seconds per Cycle = 32, Price per Gycle = 50.25.
Update Cancel

The stop price for WashCards can be any amount that you
feel is reasonable. The Bay will run until the card runs out of money or the stop price is reached.

9 Automatic Stop Time: Either the Automatic Stop Price or the Automatic Stop Time needs to be set for this service
but not both.

Setting the Stop Time in place of the Stop Price for Credit Cards should take into consideration the issue of the
pre-auth amount and the stop time should not exceed the amount of time the pre-auth allows for.

The stop time for WashCards can be any length that you feel is reasonable. The bay will run until the
card/account runs out of money for the stop time is reached.

If stop times are different for Credit Cards and WashCards then the lesser time will be the controlling time
length. It is suggested that, if you are going to use stop, times that you make them both the same.

9 Seconds Per Cycle: Sets the seconds the each amount ($0.25, $0.50, etc) in the Price Per Cycle adds to the wash

time.

9 Price Per Cycle: The price per cycle should be $0.25, $0.50, or an amount the is evenly divisible into the Startup
Price. The price per cycle is the smallest amount that can be added to the total charge after the startup time has been

used.
i

Example 1: If you set the startup price at $2.50 and the price per cycle is $0.50 and you want to give 2 %
minutes of wash time then the Seconds Per Cycle would be set at 30. ($2.50/$0.50 = 5, 5 x 30 seconds = 150
seconds or 2 % minutes). After the first 2 % minutes are used the system will add another 30 seconds to the
wash time and charge $0.50 to the total amount.
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ii. Example 2: If you want to do a tighter control of the time and amount used and the Startup Price stays the
same, then the Price Per Cycle could be set at $0.25 and the Seconds Per Cycle to 15. ($2.50/$0.25 =
10b@t2man6, 10 x 15 seconds = 150 seconds or 2 % minutes). After the first 2 %5 minutes are used the system

. . Idle Screen Configuration:
will add another 15 seconds to the wash time and charge 2
Name: Sim Latch Bay
$0.25 to the total amount. Tvv=:. e Se SeRe e
. - . . 1
vi. When you are finished making changes, be sure to click on —
Update to save your changes.
Configured Price Schedules:
Default-24/7  (Hide Details) &
g“ WashCard
Initial Startup
Startup Price: $200 $2.00
Virtual Coin(s) To Send: 8 8
Runtime (in seconds) 120 120
Additional Coins/Time:
T Ti
N Z
Coin Value: $0.25 $0.25
Runtime per Coin (in 15 15
seconds):
Automatic Stop Price: $1500 $20.00
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e. Configured Price Schedules: Simulated Latching Pricing Details: The simulated latching setup is different from the latching bays.
The settings for Credit Cards and WashCards can still be setup differently.

i. Please see the section above for these functions. Pricing Details

ii. 1 Customer Price: Equal to Startup Price. This is

- . . Pricing Details for the Following Service: Sim Latch B:
the minimum price the customer will pay. o PelareTonTieToowng, Tarvice-Sim TN EeE

iii. 2. Virtual Coins to Send: The number of coins to Credit Card WashCard
send to the coin switch in the bay. (The most typical  initiai Startup Properties
coin value is $0.25. If the value on your setup is Customer Price: d 200 2o
different you will need to make corrections for that Virtual Coins to Send: 4 0 8
The price the customer pays and the value sent fo the machine can be different (eg, discounted pricing for card usage)

val ue) . Both Gustomer Price and Virtual Goins to Send must be set

i. The total value of the coins to send can be RunTime g = e

different than the Customer Price. This can Run Time specifies the total seconds purchased for the Startup Price.

Run Time should closely match the cash equivalent startup time for the bay:

be useful in giving a discount for WashCard | onai Run Time ETSRETE

usage. Seconds per Virtual Coin: 4 m 15
a. Example 1: Customer Price for Price per Virtual Coin: 5 = T
WashCards is set at $2.00 and the A e _ "
Virtual Coins to Send is set to 10. One additional Virtual Goin s sent to the bay when our timer reaches the Virtual Goin Trigger Time
System timer and bay timer may not match exactly. Set Virtual Coin Trigger Time higher than
This is a $0.50 bonus that is built in the bay countdoun alert level for unintemupted semvics.
7
at the startup. Automatic Stop Price: 1500 20.00
A value of 50.00 = No Timeout (Nof Recommended)
iv. 3 Run Time: This time is in seconds and should The system will send o further Virtual Goins once the specified price is reached.

Restwipe, for new initial stariup, required to reactivate.

closely match the runtime for cash. If 12 Quarters Update _Cancel 8
buys 4 minutes of wash time then the Run Time:
should be set to 240 seconds. This may need to be adjusted a few second to account for any lag time between the

WashCard system startup and the bay pump startup.
v. Additional Run Time Properties

vi. 4 Seconds per Virtual Coin

i.  This should equal the seconds that each additional quarter would add to the wash time. In the example above,
each quarter is equal to 15 seconds.

vii. 5 Price Per Virtual Coin
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i.  This should equal the cash value of the coins accepted.
viii. % Virtual Coin Trigger Time

i. Most timers have a warning buzzer when the timer counts down to 1 minute. There are two ways to
keep the buzzer from going off each time the timer runs below the buzzer trigger time.

a. The bays that are using the G2 Terminal Controller can be configured to use a relay output that can be
connected to a secondary relay that interrupts the buzzer circuit and prevents it from activating.
b. Setting the Virtual Trigger Time so that it sends another coin pulse before the buzzer is activated;
usually around 60 seconds.
iX. 7 Automatic Stop Price

i. Setting the Automatic Stop Price will prevent any further coin pulses from being sent once the set value is
reached.

ii. Itis necessary to re-slide the card to continue, starting with the initial startup price being charged.
X. 8_ Always click Update to save your changes!

Configured Price Schedules: Pulsing: Pulsing is used most often with vacuums but can be used with other devices. There is
normally no display and only an indicator light to

communicate success or failure of the transaction. Setup is E

straight forward and requires only 2 settings.

== Return to Complete Services Listin
1

i. Show and Edit All Options: There’s only one
S . . . Name: 1 Pulsing { Name: ";“‘5:’,',‘3 "S'V;’E‘"‘S
option available and that is the number of times the TS Car Wai Wpe: Cohinah: GoX SN
LED indicator light flashes when the card is declined. Show and Edit All Ootions CpetmdLEORAS
ORARI O A DO s s e 11 e e B a0
3 is the default number. —

2

Configured Price Schedules:
i To set the price for a pulsing device, click on

e
either the Credit Card or WashCard link. This will Default-24/7 (Hide Details) 0 =
allow you to edit the Price charged and how many
. Cr%d‘t WashCard
coin pulses are sent.

Price per Swipe and Virtual Coins per
Price per Swipe: $1.00  $1.00 Swipe need not maich
Virtual Coins per

4 4 (eg, discounted pricing for card usage)
Swipe: Both Price per Swipe and Virtual Coins per
WashCard Systems © 2014
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iii. Be sure to check the coin amount setting on the equipment. If it is set to $0.25 then set the Virtual Coins to Send: at 4
per dollar; if it is set for $1.00 then set only 1

pulse per dollar. Per Swipe Pricing Details

Per Swipe Pricing Details for the Following Service: Pulsing only Vac

iv. . Customer Price: This is the amount the Credit Card WashCard
customer will be charged. Usually, it is set so Customer Price: . - oo
that the price is equal to the number of pulses :
that are sent to the timer as coin pulses. If the Virtual Coins to Send: . \ n
COinS are set as 5025 and the deViCe needs to The price the customer pays and the value sent to the machine can be different (eg, discounted pricing for card

have 4 coin pulses to start then the price would u‘;ﬁ:JCus!omer Prige and Virtual Coins to Send must be set.
be $1.00. If you want to give a discount for Update Cancel
WashCard, the price can be set at $0.80 and the pulses are still set at 4.

V. . Virtual Coins to Send: This is the number of coin pulses that are being sent to start the device. Once the times is
used up the customer will need to slide the card again.
vi. Customer Price: and Virtual Coins to Send: can be set separately for credit cards and WashCards.
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i . Be sure to click Update to save your changes.

AC Paystation Details

== Return to Complete Senvices Listing
Name: AC 2 1st
Type: AC Paystation
Welcome Message: Welcome to Our Car Was [
Wash Name 1: Economy
Wash Value 1: 5.50 =
Token Value 1: 5.50
Wash Name 2: Regular
Wash Value 2: 6.00 3
Token Value 2: 6.00
Wash Name 3: Deluxe
Wash Value 3: 7.00 =]
Token Value 2: 7.00
Wash Name 4: Premium
Wash Value 4: 8.00
Token Value 4: 8.00 o
Paystation Name: American Changer
Paystation #: 1 | 6 |
Serial Port: COM3 +
Stacking: | — o
Max Wakeup Delay: |0
Configure American Changer (AC) Paystation: Integration — AC Paystations are configured Max Wash Busy: o 9
. . . . Min Busy: 0
to work with a process called Integration. WashCard has worked with American Relay Pulse Time: [z 0
Changer so that the AC Paystations can accept WashCards. This is different than the 10=1 second
Hopper 1 Type: Quarters v 1
Latching, Pulsing, Automatic and Auto Entry setup in that there is no Terminal Hopper 2 Type: Quaters
. Free Play Note Value: 0
Controller involved. Quarters -
i. The AC Paystations connect through a serial port that is part of the WashCard Updale Cancel

Computer (Server, SMC). The settings on the AC Paystation and the AC Paystation
Details must match in order to perform properly.
i. I Welcome Message: Limited space and only one line.
ii. 0 B0 B ED Wash Name 1 - 4: This is the name for the selection that will be displayed at the Paystation.
a. Wash Value 1 - 4: The customer Price for the wash.
b. Token Value 1 - 4: Token value for the wash. Must be the same as the Wash Value; we send our pulse
signal through the Token acceptor.
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iii. [EZPaystation Number: If there is more than one they must have unique numbers.

iv. [ serial Port: This is important to get right. It is set up in the computer Device Manager Setting.

v. & Stacking: Check the box to allow stacking. Un-checking the box will result in customers losing money/credit
if the wash is in use.

Vi. j Max Wakeup Delay: = Set to 0.

vii. [0 [Max Wash Busy: = Set to 0.

viii.| =4 |Min Busy: = Set to 0.

ix. 4 Relay Pulse Time: = Set to 20. Numbers are in 10%s of seconds so a setting of 20 = 2 seconds.

X. |E{Hopper 1 Type: Select Not Used, Quarters or Dollar Coins.

xi. |X|Hopper 2 Type: Select Not Used, Quarters or Dollar Coins.

a. Note that setting this to Quarters when the hopper is filled with Dollar Coins will result in a loss of
cash.
b. If you make changes to the AC Paystation hoppers, please let us know.

xii. EE Free Play Note Value: Set the value of WASHBUCKS in number of quarters.
xiii. 15 Always save your changes by clicking the Update link.

Configuring Step Items for: - Laundry - Dryers, Washers
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iii. Configured Price Schedules: Dryers Service Details
i, o e << Return to Complete Services Listin

TerminalControllersClassesID: 104 Idle Screen Configuration:

i. @ Click on the Default - 24/7 (Show Configured a0 omer
Price Points) Type: Leundiomat-DIver |procs NEXT or BACK

Edit o mnSelect Price s

a. |If there are any Step Items (Step Items are N/A

price levels) they will show up when —

Click here to expand
the list

“(Show Price Points)” is clicked. Even
though it doesn’t look like a link or button,

Configured Price Schedules:

!

It iS’ ‘Delault-24l7 (Show Price Points) =
b. Qo To add a new price level click on Add adanen steptem @) 1 1
New Step Item... > Dryers s @ a
i. The Step Item Add page is For 35
Minutes
displayed. e
. ) X For 35
iil 1 Line 001 through Line 004 HifiGites)
are lines for the display screens
associated with the Service. For 200 o
For 40
laundry, two lines are available (for Nibutes
car wash all four lines can be used). £2:%

Minutes

Just remember that there are only
20 spaces per line allowed.

iii. 2 Amount (Money): The price that will be charged to the customer. Enter in XX.XX format
iv. 3 Menu Level: Laundry Dryers- Menus can have more than one level. This allows for setting
a Startup Price at level 1 and Top-Off Price for additional run time at level 2. This prevents
customers from trying to start a dryer with an amount that is less than the required startup

price.

V. 4 Idx: This is the order that this Step Item will be displayed within the Menu Level using the
NEXT button. All level 1 items will be shown before level 2 items are displayed. Changing the
Index will change the order the Step Items are shown.

vi. Confirmation Required: Not Used (if checked it would require that the card be swiped again
as a confirmation that the customer really wanted to activate the machine).
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Credit Card Service Type: Pre- RIEDIEINAGD

Authorization/Capture or Direct Sale: The normal
selection for laundry is Pre-Authorization/ 23#Dry  ‘Default Pricing

Capture. When a pre-auth is done, the preset  Line 0011

Add 5150

amount is authorized and atransaction feeis ~ Line 002: 1 For 30 Minutes
charged for it. Any card usage after the Line 003 AR

thorizati to th t of th Line 004 For 30 Minutes
authorization, up to the amount of the Amount (Money): <@l =
pre-auth, does not get chargeda transaction Menu Level: <3 1
fee. Once the Pre-Auth amountis reached lx: <4 10
another Pre-Auth is done. Direct Sale would Confirmafion Required:

Credit Card Service Type: | Direct Sale y

be used for large ticket items likeSuper Load InUse (Seconds) < 6 |1 s
equipment with costs near thePre-Auth Enabled: SR
amount where the next use of the card would  Rejay Number 8 ]
create another Pre-Auth. Numper Pulses: g 5

8 In Use (Seconds): The number of
seconds the dryer will run if this option is

Submit

chosen; 3 minutes = 180 seconds.

Enabled: If the Step Item is no longer wanted or needed, un-checking this box will
remove the Step Item from the displayed list.

g Relay Number: For Laundry, this is always 1.

9 Number of Pulses: Usually this is 1 pulse for each $0.25 in price. Some machines may be
set for 1 pulse for each $1.00.

[ 6 Edit Step Item

Once the step Item has been added to the Configured Price Points list, it can be edited by
clicking on the dollar amount on the left side of the Item which will open the Price Point Detail
page. At the bottom of the page, click Edit.
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i. M Name: Price Point Detail

iii. Status: Un-checking this box will
disable the Step Item and it will not show

A Default Price Point for the Following Service: 55# Dry 53rd

up in the BACK — NEXT button menu. Name: A
) ) . L. Status: ¥
iv. Price Point Type: This is the same as
Price Point Type: 1

the Menu Level: in the Stem Item Add page.  position within Type: ;
. . L. Example- Price Point Type = Startup Option, Position Within Type = 2; This price point is
V. n Position Within Type: This is the same the second pricing option presented when & customer presses the NEXT button and is only

available on initial startup of the machine.

as the Idx: in the Stem Item Add page. )
Customer Price: 5] 176

Vi. Customer Price: This is the same as Virtual Coins to Send: [ 7

The price the customer pays and the value sent fo the machine can be different (eg, discounted

the Amount (Money): in the Stem Item Add ~ #ire fr card ueace)

Both Customer Price and Virtual Coins to Send must be set.

page. Additional Dry Time: 1
The number of seconds this Price Point adds fo the dry time.
vii. EVlrtuaI Coins to Send: This is the )
Text Prompt: Page One and Page Two altemate every seconds.
same as the Number of Pulses: in the Stem PageOne:
Line 1 Add §1.75
Item Add page. Line 2 For 35 Mingtes
- . L. Page Two: ﬂ
viii. Addltuonal Dry Time: This is the same Line 1 Add5175
Line 2 For 35 Minutes

as the In Use Second (Seconds): in the Stem
Item Add page.

ix. ﬂ Page One: Line 1 & Line 2, Page
Two: - Line 1 & Line 2. Lines for the

Credit Card Authorization Method: [E | PreAuthorization/Capture
WashCard Event Type: Card Usage v

Update Cancel 1]

display screens associated with the Service. Only 20 spaces/characters per line! These lines will
be alternately displayed every 3 seconds.

X. a Credit Card Authorization Method: This is the same as the Credit Card Service Type: in the
Stem Item Add page.

Xi. m WashCard Event Type: Card Usage, Card Recharge, Wireless Terminal: Card Usage should
always be selected unless instructed by WashCard to make a different selection.

Xii. ﬂ Always click on Update to save your changes.
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iv. Configured Price Schedules: Washers
i. The procedure for configuring the prices for washer is identical to
that of the Dryers except for the Additional Dry Time/In Use
Seconds that are not in use or visible in the Washer setup.
v. Configured Price Schedule: Automatic & Auto Entry
i. The procedure for configuring the prices for Automatics and Auto
Entry devices is similar to Dryers except that Additional Dry

Price Point Detail

A Default Price Point for the Following Service: AUTO

Name: Mongo Wash
Status: Active
Order of Presentation:

Example: This price point is the third push button on an autematic, set Order of
Presentation to 3,

. . . Customer Price: $11.00
Time/In Use Seconds and Price Point Type/Menu Level are not Toxt Prompt:
used. Line 1: $11.00 Wash
. . . Line 2 Please Insert
ii. Each button on the entry station should have a corresponding Line 3: Card To Authorize
. . Line 4: Now. Thank You.
Step Item/Price Point.
Credit Card Authorization Method: Direct Sale
WashCard Event Type: Card Usage
a. Click the price to edit the Price Point. Edit <1
b. 1 Click Edit to change the setup information and price. $1000 ﬁ}'% Hash.
ease
i. ™ Name: If you have names for your washes like Basic or Tnsert

Deluxe, put them here.

ii. 2 Status: With a check in the box the Price Point is active.
If it is removed, the Price Point will no longer be active.
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3. Order of Presentation: This determines the order in which the Price Points are assigned to
the Inputs on the Terminal Controller. If the [Nl A e
wrong amount is displayed when a button is
pUShed |t can be Corrected by changing the A Default Price Point for the Following Service: AUTO
Order of presentation number.

Name: il Mongo Wash
4 Customer Price: This is the amount the Status: 2 @
card will be charged. Order of Presentation: ' 4
Example: This price point is the third push button on an automatie; set Order of Presentation
5 Text Prompt: Short, Simple instructions. ~ **
ice: 4
You only have 20 characters per each of 4 Customer Price: . o
. Text Prompt:
|Ines Line 1 $11.00 Mongo Wash
6. Credit Card Authorization Method: Line.2 g [eoselneet
Line 3 Card To Authorize
Usually, the Direct Sale is selected for an Line 4 I Thank vou
automatic wash. The exception would be if Credit Card Authorization Method: (8] |Direct Sale v
WashCard Event Type: 7 | CardUsage v

you have vacuums that use the WashCard
system and you have a lot of customers that =~ 222 <2t @
use the vacuums after using the automatic wash. In this case it might be beneficial to choose
PreAuth/Capture.

¥ WashCard Event Type: Do not change this setting unless directed to do so by someone

from WashCard Support.

. 8 Always click Update to save your changes.
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Configuring a Card Dispenser & Recharger: Service Service Details

Details
i. The Name: and Type: Fields cannot be edited. =<Retunto Complete Services Listing
ii. @ On the Service Details page, click on Edit in Name: ggri
the lower left corner. Type: Dispenser &
) Recharger
iii. Cash Purchase Options:
. i .. . h Configured Bonus Percentages
I Minimum Amount: Enter the Cash Purchase Properties: Cash Purchase: 10%
minimum amount of cash that is Minimum Amount. $1.00 il Rediaige 1
Bonus Threshold: $1.00 Credit Purchase: 10%
needed to purchase a wash card. Credit Recharge: 10%
. . Credit Purchase Options:
$1.00 in the lowest minimum that can Value 1: $60.00 Edit
be entered. Entering a higher Value 2: $40.00
Value 3 $20 00

amount could result in customers Configured Bonus Percentages

P - Credit Recharge Options: s
putting in less than the minimum and e o E $60.00 CasnPuichase:: 10y
. : i Cash Recharge: |10 %
not getting a card. Call Support for Value 2: $40.00
g . g p.p . Value 3 $20.00 Credit Purchase:  [10 |o,
suggestions on how to avoid this. 0 Credit Recharge: 10 |o,
" 2B Threshold: Th h Cash Purchase Properties:
i onus Threshold: The purchase Edit Minimum Amount: $/100 1 Update Cancel <)
of a card below this amount will not Bonus Threshold:  $[1.00 [2 ]
get a bonus amount added to the Credit Purchase Options:
card. Amount greater than the Bonus g Skoo |3
. Value 2: som 4
Threshold amount will get the — $ho0o 5
percentage bonus that is specified in Credit Recharge Options:
the CDR setup. Value 1; sfsoo0 6
. . . Value 2 7
iv. Credit Purchase Options: There are 3 values i Suow I 8
Value 3: $20.00

that can be set for credit card purchases. 9

i. 3 Value 1: This is the value that will
show on the left side of the display for the F2 button. Usually this is the lowest amount allowed for credit card
purchases and should be high enough to cover the cost of the card and transaction fees; $5.00 or more.

ii. 4 Value 2: This is the value that will show in the middle position for the F3 button

iii. 'S Value 3: This value will display on the right side for the F4 button.

v. Credit Recharge Options: - There are 3 values that can be set for credit card Recharges.
i. & Value 1: Values can be the same or different than the purchase options.

Update Cancel

ii. 7 Value 2: Values can be the same or different than the purchase options.
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iii. '8 Value 3: Values can be the same or different than the purchase options.

a. 9 Be sure to click Update to save your changes.
i. Configured Bonus Percentages — Service Details
i. @ Click Edit under the Configured Bonus Percentages.
i. @ cash Purchase: Set the bonus percentage at the level you think is appropriate. This bonus will not apply
until the bonus threshold is reached for the purchase.

ii. @ cash Recharge: This percentage will be added to any cash recharge.

iii. @ Credit Purchase: This percentage will be added to any credit purchase.

iv. @ credit Recharge: This percentage will be added to any credit recharge.
a. M Be sure to click Update to save your changes.

Locations & Services -Schedule(s) Back to Index : This tab contains tools that allow you to set discount pricing for the selected times and days for most

types of devices. It is best to call Support to have Schedules setup. The setup screens are still a work in progress and are not self explanatory.

Anytime you see this symbol in the BMC it is a link to a video help file.

a.

Unassigned Cards Tab Backtoindex - Unassigned Prepaid Card Management
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. 8 Search xsting - Unassgned Prepaid Carc

1. Enter the full 12 digit card number and click on Search. If the card  [Frsw coes | 2aaw con | Frometansl Summary | Card Sammary | Advaneed Searen |
number is found, the Search Results will show the Card Number, [=] unassigned prepaid Card Management
Balance on the card, Last Use and Status. The Card Number and
the Balance are both links that will take you to the Card Details Search Existing - Unassigned Prepaid Gards
and Card Activity Summary respectively. I [seaen | @

ii. @ Browse Existing — Unassigned Prepaid Cards o ) _
Browse Existing - Unassigned Prepaid Cards

1. The dropdown list will show all* Unassigned Prepaid cards that ~Selsteani= 7] (] @
are active in the system. Scroll through the list then click on the
card number then click on Edit to view the Card Details page for

the selected card.

Add New Unassigned Cards

Basic Settings:

III Add NeW Unassigned Cards Starting Card Number: 002519010302 =
Quantity to Add: 1
1. All cards must be entered into the system before they can be Starting Balance:  $0.00 5
used. This is the place to add new cards. R 5
Expiration Date: .
a. Basic Settings Blank = No Automatic Expiration.
Associations:
. @ Starting Card Number: If you are entering EEISErEHEY -7
Spending Profile: MNone
multiple cards then enter the lowest number, all Promotion: Hone .
Organization: None v

12 digits, in this space. If you are just adding one ol of orign
card then enter the number in this space. ;:m ' ::: x: =
i @ Quantity to Add: If adding multiple cards, '
enter the number of cards in this space. The
default is 1; the maximum number that can be entered at one time is 500.
ii. & Starting Balance: If the cards are to have a Starting Balance then the amount should be entered here. Keep in
mind that the system will remember that there is a balance on the card. Keep them separated from cards with zero
balance.

. Submit |

iv. 8 Activation Date: This defaults to the date that you are adding the cards. If you want to keep cards out of the
system until a certain date you can set that date in this field.
v. @ Expiration Date: Leaving this field blank will set the cards to Not Expire.
b. Associations: Any Time Schedules, Spending Profiles, Promotions and/or Organizations that are selected in this section will
apply to all cards Added at this time.
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i. @ Time Schedule: The default schedule is 24 — 7. If you have setup Time Schedules in Global Setting they will be
available for selection in the dropdown list.

i. @ Spending Profiles: Default is None. If you have set up Spending Profiles in the Global Settings they will be available
for selection in the dropdown list.

iii. @ promotions: Default is None. If you have set up Promotions in the Global Settings they will be available for
selection in the dropdown list.

iv. @ Organization: Default is None. If you have set up Organizations in the Global Settings they will be available for
selection in the dropdown list.

c. Point of Origin: If you have multiple locations these setting can help you track where each card is added.

i. @ Location: The dropdown list will contain a list of all of your locations. If you only have one location or if tracking
the addition of cards is not important to you then you can leave the default select if known.

ii. @ point of Sale: If your cards are all going to be sold through one of the places listed in the dropdown and you want
to track that information, then select the appropriate Point of Sale. If there are going to be several ways used to sell
the cards then leave the default Select If known.

i. @ submit: When you click the Submit button, Please Wait will appear right below the button. When all the
cards have been entered into the system a list of the card numbers will be generated and show in a box below
the button. Within the Add Card Summary will be a @ Total number of cards added, the count of cards added

Successfully and a count cards that were @ Gom)
Unsuccessful. Next to each card number is ndd Card Summary e
the Result and if unsuccessful anexplanation
Total: 10 . Successful: 10 Unsuccessful: 0
such as Unsuccessful (Duplicate). e e
. . . . 002519010302 Successful
ii. (i@ There is a Close [ x | link in the upper S EIEEE Successiul
. 002519010304 S ful
right corner of the Add Card Summary box. | |eesanoms ctncesen
" 002519010306 Successful
If you want to add more cards you will 002215010307 cucceschul

0025190103208 Successful

need to close the box to reset the Add New | [sssere010500
Unassigned Cards function. P e

002519010311 Successful

Successful

Add to CDR Back to Index tab — A simplified version of Add New Unassigned Cards.
Both add cards to the WashCard system.
i. If your locations has a Card Dispenser & Recharger (CDR) be sure to add cards to the system before you put them in the CDR.
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a. AlThisisa link to a video help file.

b. Add New Unassigned Cards to CDR e i R e e
i. Basic Settings: - The highest card number (+ Add New Unassigned Cards to CDR
1) Already in the system will be displayed. A)
i. L Starting Card Number: The Basic Settings:
. X Starting Card Number:
highest card number (+ 1) already in Quantity to Add:

the system will be displayed. If you Starting atance:
Point of Origin:

are entering multiple cards then Location: EETTC T — )

enter the lowest number, all 12 digits, 5)

in this space. If you are just adding
one card then enter the number in this space.

ii. 2, Quantity to Add: If adding multiple cards, enter the number of cards in this space. The default is 1; the
maximum number that can be entered at one time is 500.

iii. 3 Starting Balance: If the cards are to have a Starting Balance then the amount should be entered here.
iv. 4 Point of Orgin: If you have more than one location and

. . 5
wish to track where the cards are sold, select the location -
) Close [x
from this dropdown box. Add Card Summary 7
5 . . . N
a. 2 Submit: When you click the Submit button, Total: 10 6 Successful: 10 Unsuccessful: 0
Please Wait will appear right below the button. T e omEm
When all the cards have been entered into the £01361001000 Successhl
501361001001 Successful
system a list of the card numbers will be generated | |so1351001002 Successful
) . 501361001003 Successful
and show in a box below the button. Within the 501361001004 Successful
501361001005 Successful
Add Card Summary will be a 6 Total number of 501361001006 Successful
501361001007 S ful
cards added, the count of cards added Successfully | |2;.2cr01000 B
and a count cards that were Unsuccessful. Next to 501361001009 Successful

each card number is the Result and if unsuccessful an explanation such as Unsuccessful (Duplicate).

b. 7 Thereisa Close [x]link in the upper right corner of the Add Card Summary box. If you want to add
more cards you will need to close the box to reset the Add New Unassigned Cards function.

C. Promotional Summary tab Back to Index
i. Promotional Card Management
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Promotional Card Count Summary: Any promotion that has been setup in the Global Setting will be displayed by name with a count of
all of the cards that have the promotion assigned to them.

° Create this link will take you to the Add
New Assignable Promotions page.

L This is a link to a help video.
l The listing of the Promotions and the

number of cards associated with each Promotion.

m The count number is a link that, when
clicked, will display a card Listing for: box the will list

the &' Card Number as a link to the card
information, , Balance on the card as a link to

the usage history, Last Used date and the card
Status, either Active of Disabled.

Q The Card Listing for: box has links for Export to

CSV (comma separated value) and J Close [ x].

Card Management

Unassigned Cards || Add to CDR || Pramotional Summary | Card Summary || Advanced Search |

rm Promotions on the Global Settings tab. L
Export to CSV{
Card Listing for:

. Cowboys 2483

Promotional Card Management Close [x]

Promotional Card Count Summary
Click on any total for a more detailed list.

06151| %0.00 |7/13/2014|Active
q LM 25.00 |Unused Active
7/21/2014 | Active
8/1/2014

Anniversary $25 for $20:

v
=}

w
S

Anniversary Give Away: s
ctive

a. Clicking the link to Export to CSV will
generate a list that is downloaded to
the designated Download file. The file

$8.50
Annual | Golf Tournament: 11 —
Bat Eiiiturc: 3 06155| $0.00 |7/14/2014|Active
Aguatic Centre: 10 . N06156| $0.00 |7/14/2014|Active
Gymnastics Club: 600 06157| $21.00 |6/28/2014|Active
1 L M06158| £0.00 |7/20/2014|Active
" 5 06159| £12.00 |6/28/2014|Active
Biggest Losser: 10
gge £ . 06160| 20.00 |7/3/2014 |Active
Local Legans: GQ ak
Cowboys 2002: 2021 06161| $11.00 |5/9/2014 |Active
e s 2 06162 | $0.00 |4/4/2014 |Active
o ralys 06163| $1.50 |8/4/2014 |Active
. 06164| $25.00 |Unused |Active
Date Range: -- Select Range - Go
— Select Range —
L |lLast7Days !
Last 30 Days ‘

Current Month To Date

can be viewed using Excel or other spreadsheet program.

b. Clicking the Close [ x ] will close the box.

c. A Promotional Usage Summary: The display box will show a report for each of the Promotions, the Usage and

Payments for each.
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i. Date Range: Select the Summary from Last 7 Days, Last 30 Days, o
Current Month To Date and Previous Month. Summary of Last 7 Days
ii. Clicking the Close [ x ] will close the box. Promotion Usage Payments
Anniversary $25 for $20: $80.00 $20.00
Anniversary Give Away: $0.00 $0.00
Annual Memorial
' Golf Tournament: $10.00 $0.00

Surniture: $0.00 $0.00

Co-op Aquatic
Centre: +0:00 0100

Gymnastics Club:  $185.00 $140.00

$0.00 $0.00
d. Card Summary tab Back to Index
Trail Breakers

i This is a link to a video help file. Snowmobile Club:

1. Card Count Summary Card Management

a. Blactive Unassigned Cards

$0.00 $0.00

Unassigned Cards | Add to CDR | Promotional Summary | Card Summary | Advanced Search |
i. Non-Promotional: This is a count of
. . A | Card Summary n_
active, non-promotional card in the
System Card Listing
. P Card Count.Summary, Date Gonerated: sazon
i.  EHClicking on the count Number e Al Unegtered Carde
Active Unassigned Cards ol o i ‘
will open a new tab in your SO S tonel: i Blooucsy
5 D . Total Unassigned Cards in Circulation: 1926( [ =

browser and display a listing of 2
Unregistered Non-Promotional ey ot o I "o st n v
Total Registered Cards in Circulation: 269 101181001018 | He Use on Record|
D 101181001028 121272013
Cards by Card Number & - T —
- . Prepaid Financial Summary (Float) 4 101161001039 1 272072013
and Last Used date. This list Click on any total for & detailed report. Tors0t0s2 | o Use o Recor|

101181001043 12/2

can be exported to CVS by clicking  {passaned e promotions) Cards: $12.107.96 T I i
Assigned Prepaid Accounts: $4,029.54 101161001054 | Ho Use on Record|
C i i — 01191001058 | 2502
on the Export to CVs link in the Total Unclaimed Value: $17,037.50 101181001083 Ho Use on Recor|

upper right corner.
ii. Promotional: This is a count of active, promotional
card in the system.
i Clicking on the count Number will open a new tab in your browser and display a listing of Unregistered
Promotional Cards by Card Number and Last Used date. This list can be exported to CVS by clicking on

the Export to CVS link in the upper right corner.
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ii. Total Unassigned Cards in Circulation: - The Sum of Non-Promotional and Promotional cards that are active in
your system.

iii. Clicking on the count Number will open a new tab in your browser and display a listing of Total Unassigned
Cards in Circulation by Card Number B3 2nd Last Used [ date. This list can be exported to CVS by clicking on
the E Export to CVS link in the upper right corner.
b. Active Registered Cards
i. Invoiced: - A count of cards that are assigned to Invoiced accounts.
i. Clicking on the count Number will open a new tab in your browser and display a listing of Invoiced Cards by

Card Number E and Last Used date. This list can be exported to CVS by clicking on the E Export to CVS link
in the upper right corner.

ii. PrePaid:

i. B3 Clicking on the count Number will open a new tab in your browser and display a listing of Prepaid
Registered Cards by Card Number B and Last Used date. This list can be exported to CVS by clicking on
the E Export to CVS link in the upper right corner.
2. Prepaid Financial Summary (Float)
a. Unassigned Non-Promotional Cards:
i Clicking on the dollar total will open a pop-up box that shows the total amount divided by the number of

unassigned non-promotional card to give you the average per card.
b. Unassigned Promotional Cards:

i Clicking on the dollar total will open a pop-up box that displays a list of Promotions, the total Float and the
Avg./Card for each promotion.
c. Assigned Prepaid Accounts:
i. Clicking on the dollar total will open a pop-up box that shows the total amount divided by the number of prepaid
accounts to give you the average per account.
i.  Total Unclaimed Value:

a. This is the total of the value that has been collected and/or bonus amounts for which you are indebted
for to your customers in wash value.
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e. Advanced Search tab Back to Index =
i. Advanced Search <D
. . Close Ix]
1. @D To get a list of all unregistered cards, scroll to the bottom of  |search resutts
the Advanced Search page and click Submit. The list will be
Actions: | Select Acl\u_n... -
generated but may take some time depending on the number of EE'E;t;\C:(”;
nable Card(s
H Disable Cardi
cards in the system. iee brareton
. . . Change Org it
2. 3D The list will contain the Card Number, Balance on the card,
the date it was Last Used and the Status, either Active or Disabled.
3. @@E—— There s also a check box on the left side that is used in (2 | cardNumber Balance LastUse Status |
. . . . . . . ¥ |000007112933| £100.00 |1/1/1900 Disabled
conjunction with the ##8 Actions: dropdown list. The list will e e e s
allow you to carry out actions on the cards that have been (3% ¥{002511000013| $3.00 |1/1/1900 |Disabled
Checked ¥/ (002511000023 $9.00 1/1/1900 Active
N ¥ |002511000024 13.00 |1/1/1900 |Active
4, W5 select the action, select the cards and click on GO. < |002511000025| $2.00 |1/1/1900 |Active
a. It will appear that the action was not carried out but if M| 00251100 52015400 LU0 | ACdue
) . ¥ (002511001523 | $2.00 |1/1/1900 |Active
you @8 rerun the search you will see that the action 8 002521001526]| 2100 [TATE000) |Actvs
was, indeed, completed. ‘
Close [x
Search Results
Actions: @ﬂust Balance(s) v
Adjustment Reason:
Amount: $|1ﬂ,ﬂn |
y
A positive ad)ustme;\l;;ﬁ;i;;geg c;{a)n:;‘ EAran:juanve adjustment
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ii. Filter By - -2 To use one or more filter options, check the box near
the filter names and provide the required data. Click Submit (at the
bottom of the list) to generate a filtered, actionable card listing.

1~ Remember to watch the help videos!

d Filter By — Card Number
a. Check the box.

b. You will need to supply the Starting Card Number and
Ending Card Number. Entering just the Starting Card.
Number will return all cards that have a higher number.

c. Click Submit.

Z Filter By — Origin
a. Check the box.
b. Select the location.
c. Click Submit.

Z Filter By — Organization
a. Check the box.
b. Select the organization from the dropdown list.
c. Click Submit.

< Filter By — Promotion
a. Check the box.
b. Select the promotion from the dropdown list.
c. Click Submit.

. Filter By — Spending Profile
a. Check the box.
b. Select the Spending Profile from the dropdown list.
c. Click Submit.
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Card Management

Advanced Search

L Cards | Add to CDR | Promotional Summary | Card Summary | Advanced Search

1

Filter By - Card Number 2

Filter By - Spending Profile | _ @

Filter By - When They Spend @

Starting Activity Date: o ]
Ending Activity Date: |

Filter By - Tdle Time (©
No Activity Since: @ I

Filter By - How Much They Spend @ 10

Spending Profile: —/ |~ Make Selection —

Card Balance: [NotUsed ]
$0.00 = Unfiltered $@Cl
Average Transaction Amount: | NotUsed v
$0.00 = Unfiltered shoo |

Filter By - What They Purchase @ U

Dcar Wash - Automatic
] car wash - Self Service
[[JLaundromat - Washer
[ClLaundromat - Dryer

[ water Dispenser

2

= .
Starting Card Number: 1
Ending Card Number: I 1
Filter By - Point of Origin
v
Sale Location: e — Make Selection — M|
Filter By - Organization @
Organization: &) [ Make Selection—_v
Filter By - Promotion @
Y -
Promotion: _/ |~ Make Selection — M|
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Filter By — When They Spend
a. Check the box.
b. Use the date picker tool to choose the Starting Activity Dare and Ending Activity Date (you must select both dates).

c. Click Submit.

Filter By — Idle Time
a. Check the box.
b. Use the date picker to choose the date. Any card that has not been during the time from the date chosen until the current
date will be displayed. This is handy for deactivating cards that are not being used.
c. Click Submit.

10 Filter By — How Much They Spend
a. Check the box.
i. Card Balance
i.  Use the dropdown box to select Less Than or Equal To, Exact Amount, Greater Than or Equal To or Not Used.
ii. Enter a dollar amount to use in the search. This is a handy filter if you are looking for a card that has a specific
amount on it.
iii. Click Submit.
Average Transaction amount
a. Use the dropdown box to select Less Than or Equal To, Exact Amount, Greater Than or Equal To or Not Used.
b. Enter a dollar amount to use in the search.

c. Click Submit.
i. The results will show the cards that meet the criteria but the card Balance does not show the average transaction.

1 Filter By — What They Purchase
a. Check the box.
b. Only the devices that are used at your locations will be available to select. Check the devices you want to use. You can select
more than one.
c. Click Submit.
After running a search, you must Close [x] the results before you can run another search.
e. You can combine more than one filter for a search.
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a. Account Management

i . Prepaid Accounts Management Back to Index

1. . Search Existing - Prepaid Accounts
a. The input box for the search requires that you enter between 4 and 25 characters.
i. You can enter full or partial names. Example, entering bill will return Billy.
ii. You can click on the Account Name, Account Management
the Balance or the Card Holder to go

Prepaid Accounts \| Invoiced Accounts || In-House Accounts || Accounts Sumn| . cl Txl]
to the account information. —= Search Results
“=» Prepaid Account Management
i . The Account Name link Billy Bob | $19.00 |1/24/2013|Active
Bily Bob's | $0.00 |Unused |Active

takes you to the Account Search Existing - Prepaid Account. 5200.00 [Unused | Active
Details page. I 1@

i. @ The Balance link opens the
Account History page. Browse Existing - Prepaid Accounts Billy Bob

. . - Select Account - 7] atching Prepaid Cards found.

iii. ® The Card Holder link will @ [ meing repel o o]

open the Card Holder Details

Create New Prepaid Account

page. _
iii. You can enter a full card number or 4 . .
. Create New Create New
or 5 digits of a card number. Consumer Business
Account Account

i. The Card link will take you to
the Card Details page.

b. 6 You must Close the Search Results box before doing another Search.

2. @ Browse Existing - Prepaid Accounts
a. The dropdown box contains the list of all Prepaid account names.
b. Click the arrow and type the first letter of the name to go to that portion of the list. Example, enter “R” to go to
Randy or “Z” to go to Zane.
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c. Click on the name.
d. Click on Edit and the Account Details opens.

ii. . Create New Prepaid Account
1. Create New Consumer Account

a. Click on the blue Create New Consumer Account button; the Account Information section opens.

i Fill in the Account Name Information:

i. First Name:

ii. Last Name:

ii. Bl contact Information:

i. Phone: Be consistent in how you
enter the number; use (XXX) 123-
4567 format or XXX-123-4567 or
XXX.123.4567 or XXX1234567 All
are allowed.

ii. Email: Enter the email address;
this will be useful in doing some of
the transactions that you will use
with the account.

iii. Bl Address Information

i. Address: There are 2 lines for the
street address.

ii. City: City name.

Create New Prepaid Consumer Account

Account Name Information: Address Information:
First Name: Address:
Last Name:
City:
Contact Information:
State/Province:
Phone:
Zip/Postal Code:
Email: P/
Associations:
Time Schedule: |24 -7 v a
Spending Profile: | Nane v Starting Balance: 3000
Organization: None M Add Cards to Account?
Point Of Origin:
Location: Select If Known... M B
Create Account Cancel

|

Close [x

The following account has been successfully created (Click to View/Edit): Jimmy Zugnert

iii. State/Province: A 2 or 3 letter abbreviation.
iv. Zip/Postal Code: Applicable postal code.

b. Associations: Selections made here will apply to all Card Holders and Cards within the account. If you want to
have Time Schedules or Spending Profiles applied to just selected Card Holders or individual Cards, that needs to

be done at a later time.

i. Time Schedules: A dropdown list of all time schedules that you have created. The default is 24 -7.
ii. Spending Profiles: A dropdown list of all Spending Profiles that you have created. The default is “None”.
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iii. Organization: A dropdown list of all Organizations that you have created. The default is “None”.
c. Point of Origin: This dropdown list lets you select the location where the card was sold.
d. @ Starting Balance: If there is to be a Starting Balance, such as a bonus amount for signing up for an account,
enter that here. For a better record of payments, use the Account Details after setup is complete.

e. Add Cards to Account? Check box
i. Check the box and the Starting Card Number field appears along with the Quantity field.
ii. Enter the lowest card to be assigned to the account and then the number of cards to be added.

f. Bl Click Create Account

i. ElAbox appears with a link New Name to the Account Details page. Any cards that you added to the account

are listed with the status of Successful or Unsuccessful. Click the Name or Close [x]

iii. . Create New Business Account
1. Business accounts are setup in the same way as consumer accounts. The difference is that the business name is used to list
the account and a main contact name is used for questions and communication for the account.
Invoiced Account Management Back to Index : Search Existing - Browse Existing and Creating New Invoiced Accounts for Consumers and

Business is the same as for Prepaid accounts.
In-House Account Management Backto Index : Search Existing - In House Accounts, Browse Existing - In House Accounts are the same as for
Prepaid accounts. The Account creation should always be done under the Invoiced Accounts tab and use Create New Business Account. Once
the account has been created, contact WashCard to have it made into an In-House Account (Admin function only).
i. In House accounts are to only be used for maintenance, testing and giving customer complimentary services/washes. Any other
use of the account could result in the account being removed from the In House listing. Being removed from the In House status
will result in the cards being charged a transaction fee.

ii. In-House Account Reports
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3 In-House Account Detailed Activity Report link: This report Account Management

gives you the ability to view account activity and individual
transactions for a selected date range, Card number range, the
Account (if there is more than one), individual Card Holders and

Prepaid Accounts || Inveiced Accounts |\ In-House Accounts \| Accounts Summary | Advanced Search | Tools

In-House Account Management

by LOCatiOn, Search Existing - In House Accounts
a. This can help you spot abuse by employees and track 2 || I

the times when the card holders used the cards.

Browse Existing - In House Accounts

[ View All In-House Accounts — ¥

In-House Account Reports 1

In-House Account Detailed Activity Report

View acceunt activity and individual transactions for .
3 selected date range and additional filters.

|tr
In-House Account Detailed Activity Report
Cancel [x
Starting Date: [8/5/2014
Ending Date: |8/5/2014
Starting Card Number: l:l
Ending Card Number: |
Accounts: | —All - ]
Card Holders: | —All - |
Locations: |-All - v
Submit
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d. Account Summary tab Back to Index

Account Management I

Prepaid Accounts || Invoiced Accounts | In-House Accounts || Accounts Summary | Advanced Search | Taols

i ~f The Summary gives a total for the number of active
accounts for each of the 3 types of accounts; Prepaid
Accounts:, Invoiced Accounts:, and In-House Accounts.

| Account Summary

Click on an underlined value to run a complete account listing and activity summary reports.

1. Clicking on the underlined number will generate a

. . P id ii
report with a list of the accounts. Aocpunts: % -
. I iced
a. The Prepaid Accounts report shows the Aecauns: 2
o In-H
Prepaid Account Total (Float), the Average Accounts: | 2 Account Summery
. Export to CSV Close [x1|
Account Balance per account then the list of R R R S ]
accounts by Name, Balance on the account, frepaidfocount fob (Poaty e
Average Account Balance: $128.12
Last Used date, Status of the account and the number of
. \ Aaron Peltier p, $15.00 Unused Active 0
Registered Cards. gﬁaﬂiﬁ et 2
i. The underlined Names, Balance and Registered Cards Bily Bob £19.001/24/2013 |Active | 0
|Bily Bob's $0.00(Unused  |Active | ©
are links to: Billy Jo's $200.00(unused _|active | 0
|Bob Dabb $0.00[10/30/2013actih 1
| i
. ﬁ . iness T $1.00|Unused Amwgl L]
i. Y Names takes you to the Account Details C paltier 50.00(6/11/2014 |Actve | 1
—a r jistarT $0.00|10/27/2011 | Active i
. fr . |ciavton peitier $40.00[8/12/2013 |Active | 1
ii. "EXf Balance takes you to the Account History Consumer Test 50.00|Unused  |active | 0

i, vl Registered Cards takes you to a Card Listing
b. Invoiced Accounts report shows the Outstanding Account Balance (Overall), and the Average Account Balance

then the list of accounts by Name, Balance on the account, Last Used date, Status of the account and the number
of Registered Cards. The links work the same as the links for Prepaid Accounts.

c. In-House Accounts report is similar to the Invoiced Accounts. The difference is in the title of the outstanding
balance. In this report it’s called Total In-House Account Balance instead of Outstanding Account Balance (Overall).
All other functions are the same.

d. Each report has a link to Export to CSV.
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e. Advanced Search tab Backto Index

i. The functions of the available filters as the same as described in the Advanced Search under the Cards tab (see page 38). In the

Accounts search, 3 filters have been removed; Filter by Promotion, Filter by Spending Profile and Filter by Idle Time.
f. Tools tab

i. Tools Account Management

1. Export Account Details:

Prepaid Accounts || Invoiced Accounts || In-House Accaunts | Accounts Summary | Advanced Search | Tools

a. Q Clicking on this link will open the

Tools:
Export Account Details page. Export Account Details o
Batch Process Auto Pay ACcounts 9)
i. @ Account Type: dropdown Print Menthiy Statements )

Print Monthly Invoices
Export Washes and Payments for Quickbooks Brid e@

allows you to choose the type of

account from All, Business and
Consumer. Downloads: Export Account Details

ii. 94 Payment Method: This | Dawnload Quickbooks Bridge | @ << Retumn to Accounts
Account Type: Al 2 OJ

Payment Method: |All | QJ

dropdown gives you the choice of

All, Prepaid and Invoiced.  Complate List
Recent Created on or after: |8/5/2014
iii. 64 Two radio buttons give you the ability to generate the Accounts 9) ]
Complete List or Recent Accounts with a date picker to limit the ~Usage Infermation: (4)
Balance a
list to accounts Creat ed on or after: the selected date. Payment Method
. . . . . . Last Use a
b. The information section is separated into Usage Information, Contact . 0 o ion: @
Information, Addresses and Associations with Time Schedule or AccountName v &
. " Point of Contact [
Organization. Email Address @
Phone 1 m]
i 04 Usage Information: Phone 2 o
i. Balance: Returns the current balance on prepaid cards Billing Address: ) @J
. . . Shippin
and the debit amount for invoiced accounts. o a QJ
i . : H Associations:
ii. Payment Method: Shows Prepaid or Invoiced. S M @
*does not show payment method for WashPass Organization a
iii. Last Use: Displays the last date the account was used. Export @)
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ii. 64 Contact Information:
i. *The account name will be the Business name for Business Accounts.
ii. Point of Contact: Is the name of the main contact for a Business Account.
iii. *Email Address: The email listed for the account.
a. *Selected as Default selections for the details export.
iv. Phone 1: Primary phone.
v. Phone 2: Cell or secondary phone.

iii. Q Billing Address: Send them the bill here.
iv. 61 Shipping Address: If different than the billing address.

V. Q Associations: Control devices associated with the Account/Cards.
i. Time Schedule - See Global Settings.
ii. Organization - See Global Settings.

vi. 9) Click the Export button to have the information downloaded ina  [NH T L ket tite e el

CSV file format.

@ Batch Process Auto Pay Accounts: Only Invoiced accounts can be setup for CREDIT CARD INFORMATION [visa) ) (B ==
Auto Pay. @ This is done in the Account Details page by clicking on the Auto Pay First Name: .
tab and filling in the requested information including the credit card number that Last Name: -
WI” be used to pay the Company: Franks M Beans
. Card Billing Address: *
account. Then, each Batch Process Automatic Payments
month, you can come City: .
back to the Tools tab and  Anattempt will be made to pay each checked account invoice in the list below. State/Province: :
h h Uncheck any account invoices vou do not wish to pay at this time, and click SUBMIT.  Zip/Postal Code: -
run the Batch Process Account Name  Balance Due Result Country:
Auto Pay Accounts to Il Fire Protection |57 65 Mot Processed Billing Phone Number:
have the invoice paid Submit | B8 Email Address: '
aUtomatica”y' Credit Card Number: *
a. Select the accounts you want to pay. Expiration Date: O1-danuary v (2004 v
2 i i Add Automatic Payment Profile
b. B Click submit. @
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13) Print Monthly Statements - Covered in Reports: This link takes you to the same page as the Reports tab link.

Q Print Monthly Invoices — Covered in Reports: This link takes you to the same page as the Reports tab link.
@; Export Washes and Payments for QuickBooks Bridge: If you are using QuickBooks Bridge this option (additional cost) allows you to
configure the data that is transferred to QB. You can export Payments or Charges (Washes), Only New Payments since the last Export or

from a Specific Date Range. You can also select the customers whose data will be transferred.

Q Download QuickBooks Bridge: Contact WashCard Support for help with this option. This is an extra cost tool.
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a.

The Virtual Store Front tab is the gateway for setting up your web Basic Settings | Purchases & Payments | Outgaing Email |

site.
i.  Basic Settings Back to Index : Divided into 2 parts.

Your Virtual Store Front: %
Offer French Translation? No

.

1. The top part gives you a link to Your Virtual Store. Edit n

Offer French Translation '_’O

bpdate Cancel

Front: https://a.LinkToYour

StoreFront.com/vsf.aspx. Allow Online Card Purchases?

a. This is the link your web builder will use to

link your web site to the WashCard Virtual Allow Card'Reqistration?

Store Front (VSF). You can click on the link to
view the main page for the VSF.
b. Offer French Translations?: By clicking on the

Edit link you can choose to offer a \
French translation or not.

2. The lower portion gives you the choice to:
a. Allow Online Card Purchases: By allowing this, customers
be able to enter their account information and enter a

purchase choice. Once the information is completed a request will be emailed to you and a notification will be posted on t
Home page of the BMC letting you know who purchased a card, how much to apply to the card and an address where to s

card.

Allow Account Login?
Determines whether existing accounts can be managed online after succesful login.

Determines whether the BUY CARD page is available for end users.

Yes

Determines whether the REGISTER CARD page is available for end users.

Yes

Allow Online Card Purchases?

Determines whether the BUY CARD page is available for end users.

Allow Card Registration?

Determines whether the REGISTER CARD page is available for end users.

Allow Account Login?

Determines whether existing accounts can be managed online after succesful fogin.

o

b. Allow Card Registration: Normally, this selection is left in the Yes mode (box checked). About the only exception would be if you
only wanted to have the VSF available for printing receipts then all of “Allow” options would be unchecked.

c. Allow Account Login: Normally, this selection is left in the Yes mode (box checked). About the only exception would be if you

only wanted to have the VSF available for printing receipts then all of “Allow” options would be unchecked.

i, Just click the Edit link.
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Virtual Store Front

i. Purchases & Payments

1. To make changes, click Edit.

A Minimum Payment: This
sets the amount that must be
spent to qualify for the
Loyalty Bonus. This should be
in line with any advertising or
signage. If you advertise that
any purchase gets a bonus,
then this amount should be
set to $0.00.

B Bonus Percentage: This
determines how much of a
“Bonus” is added to
qualifying purchases and/o
recharges.

c Payment Bonus for

Invoiced Accounts:
Normally, a bonus is not

applied to invoiced accounts.
You can enable this feature if
you wish.

D Payment Bonus for
Prepaid Accounts: By
enabling this selection you
will be applying the Bonus
Percentage to all prepaid

'éaél;:"gé}:ﬁngs“ Purchases & Payments |= 'O-J-tg-ow-'%g"-E-ma\'\“;Va‘l‘l‘.le‘ﬁ‘aékages"; Promo Codes |

Minimum Payment: $15.00
This is the minimum amount which must be spent before a payment qualifies for a ‘loyalty bonus’.
Bonus Percentage: 20%

The rate at which "Bonus Value" js added to online payments. This bonus may be restricted by account type (see below).

Apply Bonus Percentage to Invoiced Accounts? No
Apply a bonus to all online payments of invoiced customer accounts. (not recommended)

Apply Bonus Percentage to Prepaid Accounts?
Apply a bonus to all online recharges of prepaid customer accounts.

Accepted Credit Cards:
Visa
MasterCard
American Express
Discover

edic 11

Virtual Store Front

‘Basic Settings | Purchases & Payments | Qutgoing Email | Value Packages | Promo Codes |

Minimum Payment: A |10.00
The dollar amount specified determines the minimum amount of money which must be spent before a payment qualifies for a "loyalty

Recharge Percent: B 10

This value determines how much 'bonus value' is added to a payment made online. You may add restrictions on this payment bonus t
(see below)

Payment Bonus for Invoiced Accounts: g
Select '‘Enabled’ from the Edit screen if you want to apply a payment bonus value to any online payment made to pay an 'Invoiced”’ act
recommended)

Payment Bonus for Prepaid Accounts: 9 @
Select ‘Enabled’ from the Edit screen if you want to enable an up front prepayment bonus for online recharges through the Virtual Stoi

Accepted Credit Cards:
Visa
MasterCard &
American Express =
Discover

CYRCUNCNCY

Check to accept card type.

Upload en-US Header
Upload fr-CA Header

@ m

Update Cancel
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account purchases and recharges done through the Store Front.

E Accepted Credit Cards: Check the box for the credit cards you want to accept in the Store Front.

£ Upload en-US Header: Clicking this link will open an new tab that will allow you to choose, from your
computer, an English header for the Store Front.

G Upload fr-CA Header: Clicking this link will open an new tab that will allow you to choose, from your
computer, a French Canadian header for the Store Front.
h. As with all Edits in the BMC, click the Update link to save your changes.

Welcome Email Subject: Welcome to
WashCard Systems: This is the subject line
that your customers will see when they
receive their Welcome email. Luckily, this
can be changed to reflect the name of your
business.

B} welcome Email Body: Edit this text
to match the style of you business and
relay a warm welcome to your new
customer.

Low Balance Reminder Email Subject:
This subject line should let your customer
know where the email is coming from and
the reason for the email: Billy Bob’s
Laundry — Low Balance Reminder.

2 Low Balance Reminder Email Body:
It’s a good idea to include a link to your
web site (www.mywebsite.com) so that

your customers can just click on the like to
be taken to your home page.

Outgoing Email Back to Index : Click the Edit link to make changes.

Welcome Email Subject: |[welcome to WashCard Sy

Welcome Email Body:

Low Balance Reminder
Email Subject:

Low Balance Reminder
Email Body:

Registration Email
Subject:

Registration Email

Update Cancel

Thank you for choosing WashCard Systems for your car and clothes washing needs.
Account configured, you sre guaranteed the highest possible loyalty bonus.

With your

For every dollar you spend on your Eccount, you will receive a full 15% cash back on the
first of the following month.

Please let us know if you have any questions!
WashCard Systems

[our Balance is Running |

Your account balance is ruaning low - log in to cur website using your registered login
and password to add more funds to your account.

(Confirmation of Account f

2 registration has been attempted for card number WashCardsSiteCodeCardMumber. In order
to complete the registration process, please click the link below. If you have not
sttempted registration for this card number, please contact us st ClientsPhone.
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(E | Registration Email Subject: This email is sent when anyone tries to register a card. It is sent to the email address
that is entered on the registration form. If the email is not confirmed, the registration will fail. This is done to ensure
that fraudulent email address are not being used.
Registration Email Body: Use this space to explain to your customer that they must click the conformation link to
complete the regitration and that this is done for their protection. Also include your phone and email
(sendtome@usa.com) as contact information in case they (the recipient) did not try to register a card.

h. Remember to click the Update link to save your changes.

iii. Value Packages Back to Index

1.

If No Value Packages Exist: you will need to click on the Create RYUIgilEIRFGIRA (]3]
one. link.

oName. GiVe the package a name ||ke $25 in Value fOI‘ $20 Basic Settings | Purchases & Payments | Outgeing Email |Va\ue Packages | Promo Codes
.. . Mo Value Packages exist: |Create ':ne‘
This is what will be seen on the Store Front, so make

understandable. Virtual Store Front

@ Payment Amount: This needs to be entered in the
dollars.cents format (10.00). The Payment Amount is the

Basic Settings | Purchases & Payments | Outgoing Email ‘ ‘Value Packages | Fromo Codes

amount the customer will be charged for the package. Name: @ 525 in Valua for 520
0 . 4 . Payment Amount: %(20.00

Applied Amount: This also needs to be entered in the Restricted to less than $10,000.
dollars.cents format (10.00). This is at amount that you will Applied Amount: @l ]
need to apply to the card before giving it to the customer. Restricted to less than £10,000.
Click Save. Save Cancel

You can add as many Value Packages as you like.
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iv. Promo Codes Back to Index

1. To get started, click the Create New Promotional Code Virtual Store Front

link.

2. A~ Promotional Code/Name: This is the name/code
that will need to be entered on the web to access this
Promo Code.

3. B Start Date: Each Promo Code must have a start
date and an end date. Set the start date from the date
picker.

4. © - End Date: Make sure the end date is after the start
date!

5. D Redemption Limit: Enter the number of times you
want to allow this promotion to be claimed.

6. Click Save.

7. You’re not finished yet, you have just created the Code;
now you need to add the packages that are part of the
Promotion.

WashCard Systems © 2014

Basic Settings | Purchases & Payments | Outgoing Email || Value Packages || Prome Codes I

| Create New Promotional Code |

|There are currently no promotional codes cunﬁgured.|

Virtual Store Front

Basic Settings | Purchases & Payments | Outgoing Email || Value Packages || Promo Codes ‘

Promotional Code/Name: |[1FreeWash4l) A
Start Date: 1/1/2015 B
End Date: C _[3312018 )
Redemption Limit: - 100] D

Save Cancel

There are currently no promotional codes configured.
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Virtual Store Front

Basic Settings | Purchases & Payments || Outgoinad8il | Value Packages | Promo Codes |

Create New Promotional Code

Promotional Code/N: ~ Start Date End Date Redemption Limit

1Freewashqu 1/1/2015 12:00:00 AM|3/1/2015 11:59:59 PM 100

v. Promotion Code Packages

1. After you have created the name for the Promo Code, click on the Promo Code tab again, this will refresh the list and show

you all the promo codes. Select the one just created by clicking on the Promotional Code Details
underlined link.

2. The Promotional Code Details page opens. At the bottom of the page is the ~ ==ReiumloPromolional Code List

heading Packages Associated with this Promotion and below that you will see

Code/Name: 1FreeWash4U
There are currently none: Create one. Click on Create. Start Date: 11112015
End Date: 31112015
Redemption Limit: 100

Edit Delete /

Packages Associated with this ProgfStion:

Promotional Code Details

3. @ |nthe Name: field enter a descriptive name for the == Return to Promofional Code List
package.
) ) Code/Name: 1FreeWash4U
4., @ |nthe Payment Amount: field, enter the amount the customer will be Start Date: 1112015
End Date: 3172015
charged for the package. Use the dollars.cents format (10.00). Redemption Limit: 100
5. @ inthe Applied Amount: field, enter the total value of the Promotional Edit Delete

package. Use the dollars.cents format (10.00).

Packages Associated with this Promotion:

6. ’ Be sure to click Save to save your work.
Name: 1 Free when you buy 2
Payment Amount: t $[22.00

Restricted to less than 510,000.

Agplied Amont: e —

Res!ﬁd fo less than $10,000.

ave Cancel
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a. Additional Promotional Code packages.

II, The numbers represent the packages that
you have created. There is no practical limit to the
number of packages that can be created for a
Promotional Code.

Click the Create Another Promotional Package
link to add more packages.

WashCard Systems © 2014

Promotional Code Details

=< Return to Promotional Code List

Code/Name: 1FreeWash4U
Start Date: 1M1/2015

End Date: 3M1/2015
Redemption Limit: 100

Edit Delete %

Associated with this Promotion:

Create Another Promotional Package

Name: 1 Free when you buy 2
Payment Amount: $22.00

Applied Amount: $33.00

Total Redemptions: 0

Edit Delete




