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WHY 
We’re here

Streamline builds online 
communication and collaboration 

tools just for special districts.

We need to work together to 
strengthen the voices of 

districts across the country.
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WHAT WE’LL 
COVER

Week 1:

How Storytelling 
is different from 
“just writing”

Why tell your story?
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Storytelling is different than 
“just writing”
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WHAT’S THE 
STORY HERE?
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WHAT’S THE 
STORY HERE?



8WHAT’S THE 
STORY HERE?



A story takes readers on a journey, one 
where they can see themselves as a 
part of the story.
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Storytelling is all about connecting 
your readers to your district 
through the story itself.
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Storytelling is, above all, personal.
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How flooding can affect a 
neighborhood, with a focus on 
an employee helping mitigate

How community services districts 
help communities thrive and 

children grown up strong

How recreation and park 
districts give these children a 
place to enjoy the outdoors How Water and sanitation 

districts provide essential services 
and protect the environment



“Storytelling moves us into the place where we 
trust what we know, even if it can’t be 
measured, packaged or validated empirically.”
   

– Annette Simmons, author of The Story Factor



WHY BOTHER TELLING YOUR STORY?
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TO COUNTERACT THE 
BAD PUBLICITY OF
A FEW BAD APPLES

https://www.youtube.com/watch?v=3saU5racsGE
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TO COUNTERACT THE 
BAD PUBLICITY OF
A FEW BAD APPLES

http://www.youtube.com/watch?v=3saU5racsGE&t=87
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TO COUNTER-INFORM 
THE PUBLIC



17TO MAKE A CONNECTION DURING 
A TIME OF SOCIAL DISTANCING



If you don’t tell your story, who will? 
• People against a necessary bond?
• People who think you should be consolidated 

with another district, possibly against the will 
of the public?
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Week 2:
What is your story? 
Getting to your noble 
cause / the why.

Week 3: 
Examples and tips

Weeks 4-6: 
Getting the word out / 
Guerrilla marketing 


