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Caution Concerning
Forward-Looking
Statements

Industry & Market Data

Non-GAAP Financial 
Measures



Aterian Industry

3

In our mission to build the consumer product 
platform of tomorrow, we honor our ancestors 
use of technology designed to create 
efficiency and disrupt existing industries.

Aterian point

from Zaccar,

Djelfa region, Algeria



Aterian is building the leading 
technology powered consumer 
product platform.
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Technology + Agile Supply Chain



Commerce Operating System
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=   Product (SKU)

SKUs feed data
to ML engine

Better product 
opportunities 

identified

More products reach 
scale and profitability

More efficient 
marketing,

product pricing
and logistics

3,000+ SKUs under 
Management

~$350 million GMV ,

Aimee™
Engine
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Worldwide E-Commerce 
Sales are expected to 
grow to:

RETAIL ECOMMERCE SALES WORLDWIDE & % OF TOTAL RETAIL SALES

CAGR 13.8 %

$ 3.4

$ 4.3

$ 4.9

$ 5.4

2019 2020 2021 2022 2023 2024

$6.4 
trillion

$4.3 trillion

13.6%

18.0%

19.5%
20.4% 21.1%

21.8%

$ 6.4
$ 5.9
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BUSINESS
MODEL
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● 3+ million Amazon sellers
● Who lack technology

& scalability

● Limited managerial
Experience

● Limited working capital

● Have built strong and 
sustainable businesses

$300B Market on Amazon 

The Amazon Third-
Party Seller market 
is larger than meets 
the eye, and it is 
growing quickly
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Third Party Sellers
$300B (61%)

Amazon Retail
$190B (39%)



● Continued focus on US market, plus expansion to other international marketplaces 

● Continue to acquire 3rd party sellers with long term sustainable products
○ Strong social proof / High quality product
○ Unit economics
○ Limited innovation
○ Addressing a real need

● Acquire larger targets that have strong marketplace and retail businesses 

● Focus on acquiring other aggregators who have hit inflection points in lifecycle

● Generally only purchasing: listing, IP, assets, manufacturer and retail relationships 

● Limited headcount addition for Aterian (post-transition) for FBA businesses + quick 
integration - AIMEE onboarding

Growth at Accretive Multiples
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Notable Debt and Equity Investors

Cumulative Cash Raised by 
Amazon Acquirers 2020

Notable Competitors who Raised Capital
to Acquire Amazon Brands

https://www.crunchbase.com/organization/thrasio
https://www.crunchbase.com/organization/heyday-1635
https://www.crunchbase.com/organization/perch-d715
https://www.crunchbase.com/organization/sellerx
https://www.crunchbase.com/organization/boosted-commerce
https://www.crunchbase.com/organization/heroes-f6ba
https://www.crunchbase.com/organization/thrasio/investor_financials
https://www.marketplacepulse.com/articles/amazon-seller-acquisition-market
https://www.forbes.com/sites/laurendebter/2021/01/11/thrasio-raises-500-million-to-fuel-acquisition-spree-of-amazon-sellers




The AIMEE™ platform 
automates sales and 
drives performance 
across the largest e-
commerce channels 
& marketplaces

Easily integrate 
SKU information 

and Historical 
trends into 

AIMEE™

Quickly
qualify your

SKU to ensure 
program
success

Leverage
AIMEE™

Fulfillment 
Network to deliver 
SKUs 1 day Prime, 
cheaper than FBA 

AIMEE™
automates

the marketing, 
pricing, analytics, 

and forecasting
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Optimized for
oversized Products

Aterian Fulfillment Network 
ensures 2 days delivery to 
97% of the US and 1 day 
delivery to 76% of the US

97%

14 Warehouses Across the US
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Total Onboarding time

2-4 weeks

Aterian 
produces value 

chain and 
category 
analysis

Client agrees to 
pricing

and signs 
contract

Aimee™
produces sales 
and inventory 

position 
forecast

Client deploys 
inventory

to MWK 
warehouses 

against 
automated 

forecast

Client receives 
login to Aimee™

platform to 
monitor sales 
performance 

across channels

Client receives 
replenishment 
triggers when 

inventory runs 
below threshold

Client shares 
SKU historical 

sales data
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~72% Net Revenue CAGR 2017 -2020
~36% Net Revenue Growth 1H21 / 1H20 $5.1MM Cash from Operations in 2020

1:
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aterian.io

https://www.aterian.io/

