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manage consent forms and
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& University of
R orioror | Case Study

EE




Introduction

Before The University of Bristol discovered
Asset Bank, their teams had to manually
manage consent forms and wait for
permission to use marketing assets

— 3 drain on both the staff’s time

and resources.

EJ Head Office
Bristol, UK



https://www.bristol.ac.uk
https://www.topuniversities.com/university-rankings/world-university-rankings/2022
https://www.bristol.ac.uk/news/2021/june/-bristol-ranked-62nd-in-the-world-2021.html

About

The University of Bristol is at the cutting
edge of global research and sustainability
s at the heart of everything they do.

The university stretches across six facilities

and is made up of 25 academic schoals
with over 26,00 students.

© Secure
© Supports most types of digital formats

© Provides flexible user permissions




The challenge

The university were using
internal systems to store
and manage digital assets




The challenge

Before the university discovered Digital
Asset Management (DAM), they were using
internal systems to store and manage
digital assets.

Team members had to upload content for approval and manually reach out
to students for their names and locations and, most importantly, consent
to use the images. Trying to gather this information caused a backlog,
resulting in a loss of time and resources. Quite simply, it meant the team
couldn’t get on with the work they’d been hired to do.




During their research phase
in 201/ they settled on three
different DAM vendors




The solution

After speaking to one of our Senior DAM
consultants, they decided Asset Bank was
the perfect solution for them. Not only
could we offer fantastic onboarding and
support, but we had one thing the two
other competitors didn't; relationships
between consent forms and assets.

@

Consent forms

In Asset Bank you can link a series of photos from a shoot to
consent forms (typically PDFs) where the model, e.g. a student,
has agreed for their photo to be used for marketing purposes.
This consent will usually have an expiry date, to ensure it is GDPR
compliant.

When this date is reached, Asset Bank will automatically expire the
photos that the consent form relates to, and it will email admins to
let them know so that they can permanently delete the photos from
the DAM platform.

Single-sign on

As well as consent forms, the University of Bristol needed a DAM
solution that would allow their users a single sign-on so they can
login using their existing user credentials. This meant they’d have
one login for multiple software solutions which cut down on IT
issues and ultimately freed up everybody’s time. Asset Bank is able
to provide this, along with a functionality that seamlessly creates
new user logins as they sign up.



The results

Since the implementation

of Asset Bank, the staff and
[he university now have more
control aver their digital assets
(han ever before




The results

They are confident in their GDPR
compliance which minimises brand risk
and gives confidence to both students
and staff.

What's more, users are now using the system to its full potential.
Compared with their previous internal solution which they seldom used,
Asset Bank enables them to self-serve assets. They can upload images
and files in bulk in just a few moments and flexible user permissions means
there is less time sitting and waiting around for information.

Nick Riddle, one of the Internal Communications Managers, feels that

the implementation of Asset Bank was swift and efficient and the pricing
model is perfect for their requirements. Asset Bank has sped up team
onboarding, meaning everyone can get up to speed with the system in just
a fraction of the time, eliminating the need to set up new users on a case-
by-case basis.

Teams now collaborate more efficiently, both internally with students and
with their external partners. Nick also highlighted the fantastic support
offered by our Customer Success teams and our help centre which gives
users plenty of guides on how to use the system, thereby minimising
disruption to their day-to-day work.


https://www.builtbybright.com/support/

About Bright

Bright builds award winning Digital Asset
Management (DAM) software and is the
company behind Asset Bank and Dash.

After 15 years at the forefront of the DAM industry, we’ve built up a
portfolio of 800 global clients including 20 FTSE 100 companies, have a

5-star rating on Trustpilot and we recently won the ‘Best Ease of Use 2018’

award and ‘Best Value 2020’ for a DAM solution from Capterra.

Our strength lies not only in our elegant software solutions, but our people.

Our mission is to make your workday more inspiring and productive,
so get in touch to find out more about Bright’s Digital Asset Management
solutions and how they can positively impact your organisation.

Contact

Get in touch with us today!
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"Having a web-based DAM system hosted by Asset Bank
themselves takes a lot of the strain out of maintaining
this kind of resource. The option to create lightboxes
and send collections to colleagues — even non-users —

is 3 big plus. Asset Bank has a lot of useful functionality.’

Nick Riddle, Internal Communications Manager

Bristol University
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https://www.builtbybright.com/assetbank
https://www.builtbybright.com/dash
https://www.builtbybright.com/contact/?hsCtaTracking=8aea184c-8e27-4b37-a5f8-f76b9f29cc1f%7Cb3edff12-87d0-4cc8-b22d-0080222aa37c

Brought to you by Bright
Creating intelligent software since 1999




