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Qasim Chaudri is the sole founder of Pixwup. Having
survived blood cancer, Qasim wanted to build water
wells; the wells were to be funded by selling re-
usable water bottles (for the gym, bikes etc.) that
had GPS co-ordinates printed on them. Donors
would be able to go on Google Earth to see the

well they had built. However Google Earth does

not update fast enough so Qasim came up with

the idea to build a geo-based photo sharing

platform which is open to all.
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+ Upload geo-tagged pictures and videos to
be viewed by other users.
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% = - Browse and view pictures and videos

I--—- i posted by friends and family.
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Pixwup’s intuitive interface allows users to upload their own content for public or private viewing, view
trending items, and to quickly and easily browse images and videos posted anywhere in the world.

Solution

Unlike other social/content-sharing networks, Pixwup doesn't just allow content to be plotted by
location, it places the map at the heart of content discovery. Pixwup blends familiar social networking
concepts, such as hashtags and trends, with a unique map-based discovery mechanism, to deliver a
unique and exceptional UX.

Users can choose to post all their content publicly, keep it all private, or a combination of the two.
Pixwup will not sell users data or mine their information, and will use profits solely for improving the
service and for charitable endeavours, such as building schools, wells and hospitals.

To add content the user
simply takes a picture
in-app or selects from
their image/video library,
and enters hashtags and
comments in-line - the
location is automatically

: = - i defined based on GPS.
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In designing the content discovery functions it was essential to blend the content in seamlessly
to the native map controls, ensuring familiarity to the user. It was also necessary to consider the
very large amount of public content, and the global geography, from which the user might wish to
choose - how could we give the user the widest possible choice, without cluttering the interface
or causing performance issues?

Benefits
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Ealing Place is a central element of almost all the content we share and consume; whether it's a

report on events in the Middle East, a friend’s visit to Paris or the winning goal at Wembiley.
WEST BRI TR Unlike other social/content-sharing networks, Pixwup doesn’t just allow content to be plotted by
o — location, it places the map at the heart of content discovery.

f@ Wembley - United Kingdom The app automatically groups content by hashtag and location (e.g. town), and the map view
shows additional detail the further the user zooms in. The app also flags popular content in red
‘hot’ groups, with indicators showing their location. These direction indicators are always
visible regardless of where the map is focused, and the user may tap on them to discover
what is trending.
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The user can refine the content they see through a series of simple filters, including tags, user
groups (e.g. public or friends only) and users. This allows even the largest set of data to be
drilled into within just a few taps. A user may also save their filter combinations for later use.
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