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REVAMPING THE EMPLOYEE
EXPERIENGE FOR KEYRUS

A Client Testimonial
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THE GLIENT

With an average yearly turnover of nearly
$150million Euros, Keyrus are an established and
growing force in the world of Big Data, Consulting
and Technologies.

From data intelligence to management and
transformation, their business operates in a wealth of
sectors; including automotive, retail banking and
pharmaceuticals.

This is reflected in their diverse workforce of over 3,200
employees spread across 18 countries and 4
continents.




THE GHALLENGE

Like any successful business, Keyrus
understood that their most valuable asset isn’t
the products or services they provide; but the
dedicated and hard-working staff who deliver
them.

So, to help improve their quality of life both inside
and outside of work, they decided in September
2018 that their existing staff benefits programme
needed a revamp to reflect the more agile and
diverse needs of their expanding workforce.

Key aspects of their new benefit offerings would
be on the wellbeing of staff, with a strong focus
on reward and fun!




THE GHALLENGE

With those factors in mind, we suggested that
alongside our award-winning range of discounts at
online and high-street retailers, exclusive gym
membership deals were also included. These would
be complemented by other popular benefits from
our catalogue that would be appropriate for
Keyrus’s workforce; such as travel discounts and
private healthcare providers.

With the range of benefits decided, we could then
begin the hard work of getting the new platform up
and running — and to a tight deadline! Keyrus were
keen to have the new programme ready by
December 2018 to ensure their staff could take
advantage of retailer discounts for their Christmas
shopping, so the clock was well and truly ticking!
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For their exclusive discounted gym
memberships, we undertook the following:

WHAT WE DID

Our first action was to build a brand
new and updated benefits platform;
with more intuitive navigation,

= We liaised with our dedicated gyms provider to
arrange exclusive discounted gym memberships to
be set up for Keyrus’'s employees.

* Our provider would then send us a bespoke URL link

that Keyrus employees could access via their Keyrus branding and access to a huge
benefits platform and choose from multiple gyms to range of benefits that became easier
join at a discounted rate. This meant that no matter for everyone to access and use.

where they were located, they could use a gym that

would be within easy reach. A new platform meant there was
nothing to stop employees of Keyrus

« Our provider would then be able to inform us on how taking advantage of their huge range of
many employees from Keyrus have taken up that fantastic benefits and offers — whether
benefit - meaning that we could regularly report on they were at work on their desktops, or
take-up to confirm if the benefit was generating the on the move with their mobiles.
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Whilst employees want benefits they'll use and love, finding ways to effectively
convey information about the plan can be a challenge, particularly in Keyrus's
environment where employees are far from consistent. A 12-month
communication plan ensures that the scheme is kept front-of-mind 24/7/365.
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W“RKING WITH Sodexo became part of Keyrus UK’s benefits
revamp. | wanted to implement the lifestyle

snnExu ‘ / benefits platform in time for Christmas 2018 so
colleagues could enjoy discounts for Christmas

shopping. The team at Sodexo were very helpful
in making this happen.

We will always go the extra\hllb when it
comes exceeding our clients’ y
expectations; but don’t just take otir

wordBoRit! The hub for the most part is easy to use, and it is

very helpful to have links to our pension provider
and private medical website via the benefits
section.

[Our Account Manager] Mairead was great — well-
informed, flexible, always willing to help and to
come up with a solution.
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Nikki Richards, HR Manager, Keyrus
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GET IN TOUGH

Part of Sodexo Employee and Consumer
Engagement, our employee benefits solutions
help workplaces grow a positive culture by
attracting and retaining top talent and increasing
employee engagement.

From growing employee culture and inspiring
success in your workplace, to driving consumer
engagement with your brand, we transform the
way in which employees and consumers behave
or perform, meaning they’ll engage more deeply
with you.

Sodexo

Avalon House

Breckland

Linford Wood, Milton Keynes
MK14 6LD

www.sodexoengage.com
sales.engage@sodexo.com
0845 050 9532

sodexza

QUALITY OF LIFE SERVICES



http://www.sodexoengage.com/

